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EDITORIALS 


HAT KIND OF INCENTIVES—With the pos- 
\W/ sit one notable exception, it’s doubtful that 
there’s a single living person today who has 
attained the age of reason who isn’t seriously con- 
cerned over the present state of health of the American 
incentive system. Labor has succeeded so well in level- 
ling off the wage scale and the tax collector lays such 
a heavy hand on “excess” personal returns, that it no 
longer pays, it seems, to have bright ideas or to spend 
money on education in the hope of wearing a white 
collar. Mr. Crawford H. Greenewalt, President of the 
DuPont Company, speaking at the annual dinner of the 
Illinois Chamber of Commerce last week, has some 
ideas on that subject worthy of note. “Incentives are 
simple and pure in number,” he said: “The inner satis- 
faction of doing our best; prestige; power and influ- 
ence; but for most people the strongest incentive is 
financial gain because of what can be done with it.” 
On first thought, many of us would disagree with Mr. 
Greenewalt in this. We like to think, that the first, 
the inner satisfaction of doing our best is the prime 
motive for accomplishment, and certainly a more noble 
one. [f we should take a thoroughly unspoiled civiliza- 
tion surely that would be true. Pride of accomplish- 
ment is born within us. As a father we can remember 
many times losing patience with well meaning relatives 
and friends who “tipped” the youngsters for a job well 
done, when a pat on the back was all that was looked 
for. Try as you may, once they have been “paid off” 
it is next to immpossible to get the same enthusiastic 
response from the child on the basis of individual 
accom lishment. 
So |: seems now that all of us have been so spoiled 
We must accept Mr. Greenewalt’s thesis that financial 
gain i. the stronger, though less noble incentive. He 


noted that the DuPont Company has 16 levels of 


responsibility from wage role employe to president. 
To insure as many candidates as possible for each level 
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the company has maintained adequate differences in 
pay for each type of work, “but I doubt that the pleas- 
ure of paying higher taxes is much of an incentive and 
unfortunately the increases after taxes will become less 
and less as the level of responsibility increases”, Mr. 
Greenewalt said. ‘We are seriously concerned that our 
promising young people may not consider the competi- 
tive race worth their while”. “If the financial incen- 
tive is absent or reduced too low, candidates for man- 
agement positions will decrease since many men will 
go into vocations where other rewards seem more 
desirable to them”, he continued. 


All through his talk the words of this great indus- 
trialist are anything but reassuring. “That nation is 
strongest that provides whatever incentives are needed 
to make its people do their best. That nation is weak- 
est that fails to utilize the tremendous power of self 
interest”. Saying he has no short term remedy for it, 
Mr. Greenewalt considered the solution as one for the 
long term and will depend on informing our people in 
a manner that is sound objective and free of bias or 
political controversy. ‘‘Much can be gained,” he said, 
“if people knew the whole truth about our present 
taxes, that weakening of incentives hurts everyone not 
just the more successful minority.” 


Surely these are words of wisdom and while on the 
surface they seem to describe a rather hopeless situa- 
tion in which we find ourselves today, we like to think 
that program of education is well on its way, and that 
it has been given its greatest impetus by the program 
of the Utopian professors themselves. Surely there 
has been no time when the American people were more 
tax conscious than they are today, and that conscious- 
ness goes beyond the personal exemplification in the 
weekly payroll envelope. This new levy on initiative, 
effective this week, is not calculated to be favorably 
received in the classroom. 
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THis NEW FoLpeR TELLS HOW TO 


PREVENT FIRES 


IN FOOD PROCESSING PLANTS 


With the heating season at hand, inspect all heating 
installations and pipes before cold weather sets in 


Food Processors 


are given timely suggestions on fire prevention 
and protection all through the year as part of 
the specialized insurance service they receive 
through CANNERS EXCHANGE SUBSCRIBERS. 


In Addition, CANNERS EXCHANGE SUBSCRIBERS 
receive substantial savings (these have averaged 407) 
on the cost of their insurance. 
Write for your FREE copy of this NEW 
Take full advantage of the knowledge and experience folder—Fall Fire Hazard Self-Inspection 
we have acquired through 43 years of specializing in Check List. No obligation. 
food plant insurance. = Write for information or advice 
on any matter pertaining to your protection against fire 
loss. 


CANNERS EXCHANGE 


Specialized Insurance for the Food Industry 
LANSING B. WARNER, INC. CHICAGO 30, ILLINOIS 
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Florida Canners Open Fall Convention Season 


Year Mark. 


Completing their 25th year of organ- 
ation, the Florida Canners Association 
last Thursday, Friday and Saturday, 
fred the opening gun of the fall conven- 
tion season as they gathered for their 
20th Annual Meeting at Palm Beach. 


Originally formed as the Florida 
Grapefruit Canners Association in 1926, 
the name of the Association was changed 
in 1937 when the canning of orange juice 
became an important factor with most 
members. It’s interesting to note in con- 
nection with the history of this group, 
that C. C. (Cliff) Rathbun, the first full- 
time Secretary of the organization, was 
elected for the 20th consecutive time at 
this meeting. In our calculations that 
makes him second in seniority among the 
state and regional secretaries only to 
Webb Browne of the Maine Canners, who 
began his association with that group in 
1929, 


Providing, as it does, the ideal oppor- 
tunity to combine business and pleasure, 
this meeting never fails to attract a large 
attendance, and this year was no excep- 
tion. 
just enough to top last year’s figure of 
515. Featured speakers on the three day 
program, liberally spiced with time for 
entertainment, refreshment and what 
not, included Florida’s junior Senator, 
the Honorable George W. Smathers; 
NCA’s First Vice-President Fred C. 
Heinz; and Professor Bernard E. Proc- 
tor, noted scientist of the Massachusetts 
Institute of Technology. Sessions were 
devoted to the all important discussion of 
transportation, particularly with refer- 
ence to refrigerator cars; to a joint meet- 
ing of Citrus Products Research Coun- 
cil and the Florida section of the Insti- 
tute of Food Technologists; to a discus- 
sion of the manufacture of cattle feed 
from citrus pulp and peel; and of course 
to the Annual Business Meeting of 
members. 

At the Business Meeting, Marvin H. 
Walker, General Manager of the Florida 
Citrus Canners Cooperative at Lake 
Wales, was unanimously elected Presi- 
dent; Ii. R. Cloud of the Minute Maid 
Corpora tion at Plymouth, was elected 
First Vice-President; Ralph L. Miller of 
Plymouth Citrus Growers Association at 
Plymou'h, Second Vice-President; P. H. 
Fish, California Packing Corporation, 
Tampa, Treasurer; and C. C. Rathbun, 
Executive Secretary-Treasurer. 


YSAR FOR EMERGENCY 
The Canning Industry is geared to 
dlay Its part in any war or emergency 
Situation in which the nation may find 
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itself, Mr. Heinz told the assembled gath- 
ering. He stressed the role of the Na- 
tional Association in the last two wars, 
and pointed particularly to the new 
laboratory facilities available at this 
time in Washington and Berkeley, Cali- 
fornia. “We have no cause to fear future 
emergencies, considering the strength and 
adaptability we possess and have demon- 
strated”, Mr. Heinz asserted. 


PROCESSING BY RADIATION 


Prospects for preservation of vitamin 
content, color, and flavor in canned citrus 
products through exposure to a constant 
stream of high-voltage electrons (or 
cathode rays) instead of the more con- 
ventional heat sterilization, were re- 
viewed by Professor Bernard E. Proctor, 
director of Food Technology laboratories 
at Massachusetts Institute of Technology. 


This research, which is still in a lab- 
oratory stage, indicates that all the prob- 
lems have not been solved, but definite 
evidence has been obtained that all types 
of spoilage organisms may be killed in 
very brief intervals of time, a few sec- 
onds at most, in any type of food con- 
tainer. This is accomplished without any 
appreciable increase in temperature. The 
nutritive content of food, and its vitamin 
value, is not markedly impaired, accord- 
ing to this noted authority. 


When glass containers are used, the 
glass is slightly discolored, although 
some types of glass have been found 
which are not so affected. 


The equipment used in this research is 
an electro-static generator producing 
three million volts, and the _ results 
were obtained by passing the food ma- 
terials through the electron beam on a 
conveyor belt. Such equipment may have 
possibilities of killing insects in such ma- 
terials as grains, spices, and starches. 
The equipment with which these results 
have been obtained will require develop- 
ment of generators with higher voltage, 
in order that the processes may be ap- 
plied to commercial-sized food containers. 
Research to minimize the flavor changes 
which occur in various foods is now 
underway. 


Applications of the findings on food are 
now being extended at M.I.T. to deter- 
mine the use of atomic energy by-prod- 
ucts to accomplish the same effects, on 
foods and other materials, that have 
been achieved with the electrical equip- 
ment. This constitutes one prospective 
peacetime use of atomic energy for the 
benefit of humanity instead of its 
destruction. 


Provide a Smooth Blending of Business and Pleasure--Hear First-Hand Report of 
Processing by Radiaticn--Discuss Transportation, Research--Rathbun Hits Twenty 


TRANSPORTATION 


Vital necessity of maintaining ade- 
quate transportation facilities to take 
care of both industrial and military needs 
was stressed in the Saturday morning 
session. 


Although the availability of railroad 
freight and refrigerator cars is in better 
condition than for some time, “traffic 
will get heavier in the immediate future,” 
Howard S. Klein of the car utilization 
section, bureau of service, for the Inter- 
state Commerce commission, told joint 
advisory committees on transportation of 
frozen concentrates and other types of 
canned citrus. “Clogged warehouses and 
shipping platforms are tough on both 
industry’s pocketbook and on national de- 
fense. “We must either have more cars 
or utilize the ones we do have to a greater 
degree,” he said. 

Construction, he said, is 112,000 cars 
short of the necessary goal of 10,000 new 
freight cars a month to provide railroad 
ownership of 1,850,000 by July 1953. 


He praised the canning industry for its 
utilization of cars and speed in loading 
and unloading and return to service. 


WAREHOUSING 


“Storage is a partner of our nation’s 
transportation system. It is necessary in 
the equalization of the flow of materials, 
acting as reservoirs to protect all types 
of commodities in their journey from 
point of origin until they reach consum- 
ers.” declared H. K. Osgood, Defense 
Transport Administration, Washington. 


Combined increase of manufacturing, 
especially in goods involving metals, and 
slacking of last spring’s “buying spree” 
created by consumer fear of wartime 
shortages, has resulted in a large burden 
on the warehousing industry, he said. 
This is expected to be relieved by more 
normal purchasing and manufacturing 
rates, providing adequate storage for 
Florida’s production of canned fruits and 
juices. 

Current indication that 83 percent of 
available warehouse space is in utiliza- 
tion shows need for efficient storage 
operations. Cooler space in the nation’s 
refrigerated warehouses is 66 percent 
occupied, as is 80 percent of the freezer 
space, 


REFRIGERATED CARS 


John C. Rill, president of Fruit Grow- 
ers Express company and its subsidiaries, 
told the transportation executives that 
more traffic of refrigerated cars moves 
out of Florida than any other state. To 
meet this demand his companies have 
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authorized building or rebuilding of 
10,000 modern refrigerator cars in the 
last 3% years at a cost of $71,000,000. 
Refrigerator cars in 73 railroads in 40 
states move 45% million pounds of per- 
ishable food products every day. 


The frozen concentrates industry, says 
the car executive, has played a large part 
in development of mechanically refriger- 
ated cars capable of holding tempera- 
tures at zero or lower for long periods of 
time—doing away with re-icing and fluc- 
tuating temperature problems. His com- 
pany now has 165 of these in operation. 


The Association’s Frozen Citrus Con- 
centrate Transtortation Advisory Com- 
mittee is headed by J. A. Podmore of 
Plymouth, and the Transportation Ad- 
visory Council by W. H. Ross, of Auburn- 
dale. 


Closing meetings Saturday afternoon 
were devoted to reports of scientific re- 
search by the Citrus Products Research 
Council headed by O. R. McDuff of 
Auburndale, and the Florida Section of 
the Institute of Food Technologists 
whose chairman is Dr. Fred Wenzel of 
Winter Haven. 


CONTINENTAL’S ANNUAL 
REPORT WINS “OSCAR” 


In the final ratings of the independent 
board of judges in the Financial World 
Survey of Annual Reports Continental 
Can Company, Inc. was judged as having 
the best annual report of the food con- 
tainers category. The bronze “Oscar of 
Industry” trophy will be presented to 
J. S. Snelham, vice-president of the com- 
pany, at the Annual Awards Banquet in 
the Grand Ballroom of the Hotel Statler, 
New York, on October 29, 1951. 


A total of 5,000 annual reports were 
considered this year in the international 
competition, the eleventh in the series of 
surveys, and these were judged in one 
hundred industrial classification for the 
“Best-of-Industry” awards. In the food 
containers category Owens-Illinois Glass 
Co. was runner-up for top honors, while 
Thatcher Glass Mfg. Co. was placed 
third. 


The jury who made the final selections 
is headed by Dr. Carman Bolugh, re- 
search director of the American Institute 
of Accounts, and he was assisted by Dr. 
Pierre R. Bretey, president of the Na- 
tional Federation of Financial Analysts 
Societies; Elmer Walzer, financial editor 
of the United Press; Denny Griswold, 
publisher of Public Relations News; and 
Guy Fry, past president of the National 
Society of Art Directors. 


“ Weston Smith, executive vice-president 
and originator of the annual report sur- 
veys, will present the “Oscar of Indus- 
try” trophies at the annual awards ban- 
quet, which will be attended by more 
than 1,300 business and financial execu- 
tives from all over the United States 
and Canada, 


OPS CEILINGS ARE HELD 
CUTTING JOBBER MARGINS 


Although sales of Consolidated Grocers 
for the twelve weeks ended September 22, 
1951 showed an increase over the like 
period of 1950, earnings have been ad- 
versely affected “by the unrealistic con- 
trols imposed on the food industry by 
the O.P.S.,” Nathan Cummings, Chair- 
man of the Board of Directors, an- 
nounced during the week. “The O.P.S.,” 
he continued, “has promulgated its order 
on the premise. of scarcity, whereas no 
such condition exists in the food industry 
today. It was the apparent intent of 
Congress that all industries be granted 
their historical merchandising pattern. 
O.P.S. has refused this right to the food 
industry.” 

Mr. Cummings went on to say that 
many protests against this flagrant dis- 
crimination are now pending in the ap- 
peal stages and voiced the belief that 
“relief should be forthcoming soon.” 

Sales during the first twelve weeks of 
the current year were $38,823,685 as 
compared with $37,055,030 in the like 
period of 1950. After deducting all 
charges including the higher federal in- 
come taxes, net earnings amounted to 
$108,148. This compares with net in- 
come of $759,730 for the corresponding 
twelve weeks of last year. 

Sales volume beginning in September 
has shown a favorable increase over the 
corresponding period of a year ago. Pre- 
liminary sales for the four weeks ended 
October 20 are estimated at $17,400,000, 
compared with $15,300,000 for the same 
four weeks last year. “Our canning and 
processing plants have about completed 
their seasonal packs and presently are 
working to capacity filling orders. This 
should continue well into the new year. 
Increased sales by our canning and pro- 
cessing plants, together with the stepped- 
up volume in our distributing units indi- 
cate satisfactory sales and profits for the 
balance of the year,” Mr. Cummings said. 


DIFFERENTIALS FOR 
FROZEN FOODS 


Amendments 2 to CPR 81, the Frozen 
Vegetable Ceiling Price Regulation, and 
Amendment 2 to CPR 82, the Regulation 
for Frozen Fruits, issued by OPS Octo- 
ber 31, effective November 15, allow these 
processors the historical differential that 
existed during the base period on na- 
tionally advertised products. Similar 
treatment already has been provided for 
canners of fruits and vegetables. 

Limitations have been set up to pre- 
vent the channelling of an undue quan- 
tity of a particular item into the higher 
price bracket. Processors may sell no 
more of a higher price item than the 
higher of either the quantity he sold in 
1950 or the same proportion of higher 
price sales that prevailed in 1950. The 
amendments apply only were there were 
no more than two price classes for an 
item during the base period—the first 60 
days in 1948 after the item was offered 
for sale. 
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THE 1951 PACK OF 
FROZEN STRAWBERRIES 


The 1951 pack of Frozen Strawberries, 
exclusive of California, amounted to 109. 
039,913, pounds, according to a prelini- 
nary tabulation just completed by the 
National Association of Frozen Food 
Packers. This total was approximately 
30 percent smaller than the record high 
production in 1950. 


Pack totals for 1951 were sharply re. 
duced from last year in all regions. Data 
for California production in 1951 are 
not available, and thus are not included 
in the Association’s preliminary pack 
report. 


While pack reductions in all major 
container-size classifications were indi- 
cated for 1951, the pack in retail sizes 
declined less than the pack in barrels and 
other large containers. The retail pack 
was about 44 percent of the total this 
year, as compared to approximately 38 
percent of total production in 1950. 

The use of the 12 oz. size continued to 
grow in importance as compared to the 
15 0z. size. In fact, the 12 oz. retail pack 
of 31,627,420 pounds in 1951 was almost 
twice as great as the 16,012,556 pounds 
packed in the 16 oz. size. 

Details of production by region appear 
in the table below. 


Preliminary 
1949 1950 1951 
Pounds Pounds Pounds 


Northeast ........... 3,864,057 
South 
Midwest. ............. 5,033,608 
Northwest' 68,806,115 


11,184,856 
54,834,488 
18,573,852 
69,219,178 


6,512,657 
39,820,388 
11,357,244 
51,349,624 


Total? ............98,817,626 153,812,374 109,039,913 


1 Includes Wash., Ore., Idaho, Utah, Mont. & 
Colo. 


2 Totals do not include California, since data for 
the 1951 pack in this state are not available. 

Source: Based on reports of individual packers 
collected and compiled by the National Association 
of Frozen Food Packers. 


CAN SHIPMENTS 


August shipments of metal cans, on an 
average working-day basis, were 24 pel- 
cent above July but 12 percent below the 
corresponding figure last year. Metal 
cans shipped in August, unadjusted for 
the number of working days, amounted 
to 483 thousand tons as against 356 
thousand tons in July and 551 thousand 
tons in August 1950. Shipments for 1951 
to date totaled 2,512 thousand tons, 2 
percent more than the comparable 
amount in 1950, 


The August 1951 total included 367 
thousand tons of food cans and 116 
thousand tons of nonfood cans. Current 
shipments of food cans and nonfood cans 
exceeded their respective July levels by 
27 percent and 14 percent, although both 
were below last year’s figures for August. 
Fruit and vegetable cans shipped during 
August accounted for 64 percent of the 
127 thousand ton increase in total metal 
can shipments between July and the cur 
rent month. 
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HOW TO DO IT! 


by JACK MEYER 


The density of fruit concentrates, sugar syrups, brines, and 
other liquids can be automatically measured, recorded and con- 
trolled with a newly-announced instrument. Original installa- 
tions have been proven by two seasons of satisfactory operation 
in Pasco Packing Company’s citrus concentrate plant at Dade 
City, Florida. Other units have been used in the citrus and 
sugar industries and a sanitary unit now nearing perfection 
will be applicable to the many density-measuring problems of 
the Dairy Industry. 


The device is based on Archimedes’ long-proven principle that 
a body immersed in a fluid is bouyed up by a force that is equal 
to the weight of the liquid displaced. A continuous stream of 
the liquid being measured flows through a sampling chamber, 
surrounding an oval-shaped stainless steel displacer, which is 
totally submerged at all times. A shaft from the displacer 
passes, through a flexible metal bellows, to a pneumatic balance 
unit which applies a pressure to the displacer shaft to equalize 
the displacer’s bouyancy. Any change in the bouyancy of the 
displacer due to a change in the density of the fluid in the sam- 
pling chamber is automatically compensated for by a change in 
the air pressure applied by the balancing mechanism, so that 
this air pressure varies in exact relationship to the density of 
the measured fluid. 


HONEYWELL DENSITY 
DETECTOR UNIT 


Spring 
\ asket 


(24-721) 
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How to Measure and Control 
Product Density Automatically 


Automatic Density Control System measures den- 
sity of citrus concentrate passing through sam- 
pling chamber (circled). Impulse from chamber 
is transmitted to main control panel at left. In- 
strument on control panel corrects variations by 
adjusting rate of product removal through dia- 
phragm valve in foreground. Arrow points to 
thermocouple which measures product temperature. 


Each month in this column a guest from the allied indus- 
tries will discuss that phase of cannery operation about 
which he knows most. The discussions will center, for a time, 
on machinery and equipment operations, but will not neces- 
sarily be confined to that phase. Problems such as insur- 
ance coverage, warehousing, label design, seed selection, etc., 
will also be discussed. 


Canners, too, are invited to send in their views and sug- 
gestions. Questicns are invited. Write directly to this pub- 
lication and they will be forwarded to the author. 


The measuring, recording and controlling instrument is a 
standard pressure recorder, which can be fitted with any type 
of electric or pncumatic control suited to the application in which 
the instrument is being used. A segmental scale, marked in 
specific gravity, degrees Brix, degrees Baume or other custom- 
ary density units is previded to permit easy and accurate reading 
of product densiiy at any time. Due to the large variety of specific 
gravity standards in common use, an arbitrary chart, graduated 
from 0 to 100, is usually used for recording purposes. 


SANITARY DESIGN 


All parts of the sampling chamber which are in contact with 
the product are made of polished stainless steel and the entire 
unit is designed so that it may be completely disassembled for 
easy cleaning and sterilization. 


An additional advantage of stainless steel is that it is imper- 
vious to the action of organic acids and strong cleaning solu- 
tions which might otherwise affect the accuracy of the unit. 


The entering sample passes around a baffle plate, which distrib- 
utes the liquid evenly throughout the chamber and also prevents 
the entering flow from exerting any pressure on the displacer. 
Connections for sanitary (dairy type) pipes are provided at the 
top and bottom of the unit and the flow of the sample is adjusted 
between the two outlets so as to purge gases or heavy particles 
which may separate from the liquid. 


Due to the simple, open design of the measuring chamber, the 
system can be used for a wide variety of products, including 
those containing suspended particles of reasonably large size. 
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HOW TO MEASURE AND CONTROL 
PRODUCT DENSITY AUTOMATICALLY 
(Continued from Page 9) 


Adjustments are provided for adapting the system to the 
measurement of either high or low densities and the measured 
span can be calibrated to cover either a narrow or a wide range 
to suit the application. Relatively viscous products can be han- 
dled without difficulty—present applications including 60° Brix 
concentrates and 66 percent solids sucrose syrups. 


LIMITATIONS 


At the present time, the measured sample must be at a constant 
temperature, since the instrument has no means for temperature 
compensation. 


The units now in production can be used for some dairy 
applications, but do not meet all of the sanitary requirements 
for dairy processing equipment. 


Some pulpy products may have a tendency to deposit on or 
underneath the displacer, which would prevent free movement 
and destroy the system’s accuracy. 


All of these difficulties are being studied and efforts made to 
overcome them. A test model now being built embodies both 
temperature compensation and universally acceptable sanitary 
design to meet dairy standards. Trial installations are also 
being made to determine the affects of pulpy food products, and 
special procedures being worked out to overcome the obstacles 
to their accurate measurement and control. 


AVAILABILITY 


Due to the need for stainless steel in the sampling chamber, 
delivery will be contingent on the availability of materials. 

The density measuring system is a development of the Brown 
Instruments Division of the Minneapolis-Honeywell Regulator 
Company, Wayne Junction, Philadelphia, Pennsylvania. 

Further information may be obtained by writing Station 40 


of the Brown Division. Ask for Instrumentation Data Sheet 
3.2-16. 


HERBERT BARNES 


Mr. Barnes, President of the National Canners Association 
will address the Wisconsin Canners Convention. 
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A. N. MEYER 


WISCONSIN’S CONVENTION PROGRAM 


The program for the annual convention to be held at the 
Schroeder Hotel, Milwaukee, on November 12 and 13 is as 
follows: 


MONDAY, NOVEMBER 12 


9:00 A.M.—Registration, Fifth Floor Foyer. 
10:00 A.M.—Annual Business Meeting of Members, East Room. 


12:30 P.M.—Luncheon and First General Session, Ballroom. 

President’s Greetings, A. N. Meyer, President, Wisconsin Can- 
ners Association. 

Address, Hon. Walter J. Kohler, Jr., Governor of Wisconsin. 

“The NCA and the Smaller Canner’’, Herbert J. Barnes, Pres- 
ident, National Canners Association. 

“Army Procurement of Canned Vegetables and Fruits”, Col. 
W. F. Durbin, Office of Quartermaster General. 


TUESDAY, NOVEMBER 13 


9:30 A.M.—Second General Session, East Room. 


“The Value of Statistics to the Individual Canner”, Howard 
L. Stier, NCA Division of Statistics. 

“Outlook for 1952 Canning Crops”, George R. Grange, USDA 
Fruit and Vegetable Branch. 

“Stabilizing Prices for Canned Vegetables and Fruits”, W. 6. 
Carberry, OPS Fruit and Vegetable Branch. 

12:00 M.—Ladies Luncheon and Card Party, Pere Marquette 
Room, 


12:30 P.M.—Luncheon and Third General Session, Ball Room. 
CANNING INDUSTRY MARKETING PANEL 


How Promotion and Public Relations Can Build a Stronger, 
More Profitable Canning Industry in Today’s Food Market 
Harold H. Jaeger, Director Marketing Bureau—Can Manv- 
facturers Institute. 

How the Individual Canner Can Put Organized Merchandising 
to Work For Him, John C. Holme, Associated Independent 
Canners. 

How Does Public Relations Work For The Canning Industry 
and For The Individual Canner, Charles C. Bonner, Ca! 
Manufacturers Institute. 

“The Safety Valve of Sanity”, Ernest Robert Rosse, Humorist 
and World Traveler. 

6:00 P.M.—Continental Can Company Cocktail Party, E2* 

Room and Foyer. 


7:00 P.M.—Dinner, Show and Dance, Ball Room. 
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Detect and Reject Light Cans 


Speed Underweight | . 
Can Detector 


Designed for accurate detection of underweight 
cans of juices and concentrates, this precision FMC 
machine handles up to 400 cans per minute, depend- 
ing on can size, instantly and automatically rejecting 
cans that weigh light. Can tables are adjustable to 
within 1/10 of an ounce, assuring positive detection 
to close tolerances. Installation is simplified by the 
straight line flat-top conveyer system. Two-level 
turret-type discharge returns full weight cans to 
flat-top conveyor, while underweight cans are di- 
verted to special chute. To avoid casing underweight 


cans, put an FMC Underweight Can Detector in - A completely new design for greater effi- 
your processing line—and be sure. ciency. Even dries cold cans thoroughly 5 
. without reheating, at capacities up to 450 
Write for full information, or call cpm. Furnished for horizontal or inclined 
installations. 


your nearest FMC representative. 


in. 


FOOD MACHINERY AND CHEMICAL CORPORATION 
Canning Machinery Divisions 
MAND CHEMICAL General Sales Offices: 


IRPORATION 


Trude Mork EASTERN: HOOPESTON, ILLINOIS | WESTERN: SAN JOSE 6, CALIFORNIA 
November 5, 1951 
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O.P.S. TO WORK OUT 
MORE DETAILED 
PRICING REGULATIONS 


Ed Phelps, Jr., Director of O.P.S. 
Office of Price Operations, announced to 
his Division heads on October 22nd, that 
they were to proceed at once with the 
development of tailored regulations for 
manufacturers and processors. The new 
regulations, wherever possible, will pro- 
vide “identifiable” ceilings for the benefit 
of buyers and sellers and will emphasize 
dollars-and-cents ceilings. This will 
make it much clearer to a _ processor 
exactly what his price can be under the 
regulation and should remove many of 
the complicated methods which are now 
required in figuring ceilings. 

The order itself is fairly lengthy but 
says in effect ( 


1) That the present interim regula- 
tions will be replaced with tailored 
regulations; 


2) Wherever possible, a dollars-and- 
cents ceiling will be placed on the 
product so both seller and buyer 
will be clear as to the price to be 
charged. 


Increasing ceiling prices in in- 
stances, where, because of cost in- 
creases, present ceilings are no 
longer fair and equitable. 


TOMATO PRODUCTS CEILINGS 


Supplementary Regulation 4 to C.P.R. 
55 issued by O.P.S. October 26 allows 
processors, who have found tomato paste, 
puree, canned catsup (excluding bottled) 
and tomato sauce ceilings too low under 
C.P.R. 55, to sell and deliver up to No- 
vember 14th at any price agreed upon in 
writing between the buyer and seller, 
provided it is also agreed in writing that 
the final price will be the contract price 
or the ceiling price determined by an 
amendment or supplementary regulation 
expected to be issued before November 
14th, whichever is the lower, and that the 
seller will refund the difference to the 
purchaser. 


Canners can sell at current C.P.R. 55 
prices, however, without any agreement 
to adjust later. 


National Canners Association issues 
this word of caution: “It appears that 
when action is taken by O.P.S. to adjust 
the present formula for tomato products 
they are apt to do it on a similar basis 
to that used for Standard and Extra 
Standard peas, namely, establish a ‘floor 
price’ so that only ‘low end’ sellers will 
cerive any benefit.” 
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WATCHING WASHINGTON 


WOOD BASKET & BOX CEILINGS 


Dollars and cents price ceilings were 
set this week for wood boxes and baskets 
used to ship farm produce. 


The Office of Price Stabilization said 
this would mean a slight increase in the 
general level of ceilings for these manu- 
facturers. 


The box and basket order — Ceiling 
Price Regulation No. 90—lists dollars 
and cents price ceilings for more than 
100 sizes. Containers for such produce 
as apples, potatoes, tomatoes, avocados, 
and asparagus come under its provisions. 
But the order does not apply to barrels, 
drums of fiber and corrugated boxes. 
Also only ceilings for containers made 
in the eastern half of the country are set 
by the regulation, which is effective No- 
vember 3. The price agency said different 
conditions affect containers made on the 
West Coast and in the Rocky Mountain 
area and ceilings for these must be 
set separately. 


The tables list ceilings for minimum 
truck loads at the factory. Ceilings can 
be increased by 10 percent on shipments 
of 25 percent or less of the truckload 
minimums. An increase of 5 percent 
may be made for shipments of more than 
25 percent but less than 100 percent of 
the minimums. If the manufacturer 
quotes delivered prices, he may add the 
freight.charges he pays. 


ED BURNS NAMED TO 
N.C.A. STEERING COMMITTEE 


E. E. Burns, Alton Canning Company, 
has been named as a member of a new 
Naticnal Canners Association Committee 
to deal with O.P.S. pricing problems. The 
announcement was made by Howard 
Cumming, Chairman of the N.C.A. War 
Mobilization Committee after Mr. Burns’ 
name was presented to N.C.A. 


WALSH-HEALEY ACT PAMPHLET 


How manufacturers and suppliers en- 
gaged in Government contracts are af- 
fected by the Walsh-Healey Public Con- 
tracts Act (enacted June 30, 1936) is 
summarized in a pamphlet issued Octo- 
ber 23 by the Office of Small Business, 
National Production Authority, U. S. De- 
partment of Commerce. 


NEW CONTINENTAL PLANT 


Continental Can Company has broken 
ground in Pittsburgh, California for a 
new multimillion dollar fibre drum plant, 
which will be completed within the next 
seven months and when operated to capa- 
city will employ about 500 people. 
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SYNOPSIS OF CHICAGO QM 
CONTRACT AWARDS 


SYNOPSIS No. 141 (Part) Oct. 26, 1951 

This is a syncpsis of awards of un- 
classified contracts in excess of $25,000 
made by the Chicag> Quartermaster 
Depot. Additional information may be 
obtained by writing this Depot, Atten- 
tion: Public Information Officer, or tele- 
phoning LAfayette 3-5000, Extension 
4119. 


CONTRACTOR'S NAME 
AND ADDRESS 


DOLLAR QUANTITY 
VALUE Doz.. Cans 


BEANS, GREEN, CANNED 

Comstock Canning Corp., 
New York 

Hunt Foods, Ine., Cal. 

Silver Creek Preserving Corp., 
New York 207. 5,106 


73,921.02 28,567 
26,178.40 14,088 


CORN, CANNED 
A. W. Feeser & Co., Inc., Md. 25,911.84 2,918 
Fall River Canning Co., Wis. 184,914.14 17,773 


CHILI CON CARNE 
More than 
Armour and Company, IIL....... 250,000.00 
Stokely Van Camp Ine., More than 
Indiana 250,000.00 


FRUIT COCKTAIL CANNED 
United States Products, Cal... 37,500.00 30,000 


HAMBURCER, CANNED 
Lake Odessa Canning Co., 


Michigan 221,612.00 26,072 


PEANUT BUTTER, CANNED 
Cinderella Foods Division of | More than 
Stevens Industries, Inc., Ga. 250,000.00 


PEARS, 8 0Z RATIONS 
Paulus Bros. Packing Co., 


Oregon 34,560.00 


PEARS, CANNED 
C. S. Kale Canning Co., 

Washington 29,280.00 
Schuckl & Co., Ine., Cal. ........ 59,560.00 


PEAS, CANNED 

More than 
Green Giant Co., Minn 250,000.00 
Green Giant Co., Minn........... 48,049.68 6,216 
Green Giant Co., Minn 205,988.68 25,367 
Pictsweet Foods, Inc., Wash. 41,371.09 4,995 
Rogers Canning Co., Ore. ...... 94,915.05 13,001 
Rogers Canning Co., Ore. ...... 146,986.14 53,444 


TOMATOES, CANNED 
Byrd Packing Co., Ine., Va.. 36,784.80 22,010 
Eaton Canning Co., Indiana... 26,326.04 10,522 
Fraziers Fine Foods, Inc., 

Indiana 31,871.90 8,550 
Greensboro Canning Co., Md. 58,708.18 7,381 
Greencastle Packing Co., Pa. 32,876.55 3,550 
H.H. & B.H. Nuttle, Md....... 27,506.23 3,288 
H. B. Kennerly & Son, Ince., 

Maryland 51,299.40 32,988 
King Packing Co., Ine., Ind... 25,843.67 2,895 
Lutz Canning Co., Ind. ........ 46,846.18 21,062 
Robert Bros., Inc., Md. ......... 34,276.00 18,148 
Charles C, Shanburger, Pa 38,035.46 4,096 


TOMATO CATSUP 

Butterfield Canning Co., Ind...$ 28,927.65 2,546 

California Fruit Concentrates, 
Inc., California 

The J. Weller Co., Ohio... 


TOMATO JUICE, CANNED 
Butterfield Canning Co., Ind. 94,560.00 40,000 
Gibsonburg Canning Co., Inc., 

Ohio .... 43,056.00 18,000 
King Packing Co., Ine., Ind... 25,656.61 10,955 
Shuttleworth Foods Ine., Ind. 32,989.60 13,700 


TOMATO PUREE 
Bluffton Foods, Ine., Indiana 35,140.50 4,275 
Preble Canning Co., Ind 51,375.00 6,250 


43,000.00 4,000 
86,203.51 19,372 
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...Just aim your sights at National Cans’ production 
know-how and experience. You won’t be shooting blind — for an 
ever increasing number of manufacturers and piesclians 
have made National Can a favored source of supply. 


Phone or write, today — let us keep your products “Going Places.” 


NATIONAL CAN 


CORPORATION 


110 EAST 42nd: STREET, NEW YORK 17, N.Y. 


THE CANNING TRADE - November 5, 195] 


13 


$ 
: 
= 


OLD GUARD SMORGASBORD 
Secretary Sam Gorsline of the Old 


Guard Society has announced big things 
for the Old Guard Smorgasbord and 
Cocktail Party which will be held at the 
Claridge Hotel in Atlantic City, Satur- 
day evening, January 19. There will be 
no speeches but just an evening of relax- 
ation and good friendship. There will, of 
course, be entertainers, and as last year, 
the ladies again will be welcome. Reser- 
vations should be made direct to Mr. 
Gorsline at Lock Box 430, Battle Creek, 


Michigan, at $10 per person. 


YOUNG GUARD BANQUET 
A SELLOUT 


Secretary Robert (Bob) L. Eirich has 
advised that the Young Guard Banquet 
to be held on Monday evening, January 
21, at the Traymore Hotel, In Atlantic 
City, is a complete sell out at this early 
date, and better still, the 835 tickets have 
been fully paid for and the cash in bank. 
Secretary Bob reports that he actually 
received checks in payment as early as 
last April, with many more received dur- 
ing June and July, before any announce- 
ment of the event had been made. 


HEINZ APPOINTS NYGREN 


William J. Nygren, District Supervisor 
of the H. J. Heinz Company’s Los An- 
geles branch since 1949, has been ap- 
pointed Manager of the company’s Spo- 
kane branch, succeeding H. O. Kraack, 
who is on leave of absence. 


CORN PRODUCTS 
ELECTS DIRECTORS 


James A. Moffett, who joined the Corn 
Products Refining Company in 1935, and 
a Vice-President since 1949, has been 
elected a member of the Board of Direc- 
tors. 


Also elected to the Board is Robert W. 
White, who is a member of Robert White 
Associates, business consultants. 


FOSGATE ELECTS 


At a recent meeting, members of the 
Fosgate Growers Cooperative elected 
Chester C. Fosgate, President; W. H. 
Gibb, Vice-President; Philip Marz, Sec- 
retary-Treasurer; and Claude C. Mer- 
shon, General Manager. 


Directors elected are Mr. Fosgate, Mr. 
Gibb, F. G. Tegder, C. H. Cubbedge, W. 
K. Price, Jr., W. J. Leppere, and J. D. 
Ogden. 


NEWS AND PERSONALS 


NATIONAL CAN CONSOLIDATES 


SALES ORGANIZATION 


An immediate consolidation of its sev- 


eral sales departments into a single coor- 
dinated operation was announced this 
week by C. L. Thompson, president of 
National Can Corporation, to the end of 
strengthening sales efforts and assuring 
a more effective service to the customers 
of the company. 


Mr. Jorgensen Mr. McNamara 

F. B. McNamara, formerly General 
Sales Manager, has been appointed to 
the position of Vice-President-Sales, to 
direct the consolidated activities. 

The Mid-Western sales division will be 
headed by Robert E. Tanner, Vice-Presi- 
dent and General Sales Manager, Mid- 
Western Division. 


Mr. Tanner 


Mr. Baker 


The Eastern Division will be headed 
by John S. Baker, General Sales Man- 
ager, Eastern Division. Mr. Baker was 
formerly Sales Manager in charge of 
Housewares. 

Working with Mr. Tanner in the Mid- 
Western Division will be S. V. O’Donnell, 
Sales Manager, Central Division, and 
S. M. Murphy, Sales Manager, Mid-West 
District. 

With Mr. Baker in the Eastern Divi- 
sion will be A. R. Jorgensen, Sales Man- 
ager, Eastern District; E. F. Woelper, 
Sales Manager, South-East District; 
John S. Morrison, Sales Manager, House- 
wares Division, and S. F. Christy, Sales 
Manager, Export division. 

I. L. Holtz will devote his full efforts to 
the increasingly important post of Coor- 
dinator of Government Controls. 
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1OWA-NEBRASKA’S 50TH 
ANNIVERSARY CONVENTION 


Unfortunately complete program de- 
tails of the Golden Jubilee Session of the 
Iowa-Nebraska Canners Association are 
not available at this writing. Secretary 
Roy Chard promises an excellent pro- 
gram of fine speakers, entertainers, 
luncheons and dinners for the meeting to 
be held November 5 and 6 at the Hotel 
Fort Des Moines, Des Moines, Iowa. 

The Association grew out of the 
former Iowa Canners Association, formed 
in 1901, changing its name to the present 
one in 1920. 


FLORIDA CITRUS COMMISSION 
APPOINTS MORSE 


The Florida Citrus Commission, Lake- 
land, Flcrida, has announced the appoint- 
ment of Philip C. Morse, Jr., to the post 
of Acting Director of the Merchandising 
Division. Robert C. Evans, General Man- 
ager of the Commission, indicated that 
the appointment would probably be made 
permanent after an official meeting of 
the Commission’s 12-man board of direc- 
tors in the near future. Morse, will now 
occupy the position formerly held by 
Ralph Henry, recently named the Com- 


PRATT-LOW FIRE 


The Pratt-Low cannery at Isleton, 
California, was destroyed by fire October 
26, with a loss of three lives and prop- 
erty damage estimated at $250,000. The 
plant was under lease to the National 
Packing Company for the canning of 
tomatoes. The dead were soldiers from 
nearby Travis Air Base who worked in 
the plant during their spare time. Rain 
poured down during the blaze and thous- 
ands of cases of canned tomatoes and to- 
mato juice exploded, adding to the wreck- 
age, 


NEW ADDITION 


The California Prune & Apricot Grow- 
ers Association has arranged to erect 
an addition to its building at S. 7th and 
Alma, San Jose, California at an esti- 
mated cost of $250,000. 


JAPANESE FISHERIES ADVISORS 


Richard S. Croker, chief of the Cali- 
fornia Fish and Game Commission’s Bu- 
reau of Fisheries, and Milton E. Brood 
ing, of the California Packing Corp. 
San Francisco, have been named advisors 
to the American delegation appointed t0 
negotiate a fishing agreement with 
Japan. The United States, Canada and 
Japan will begin talks on the Subject i 
Tokyo November 5. 
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FMC COMPLETES 
FIRST COMBAT VEHICLE 


The first armored combat vehicle pro- 
duced in the West during the present 
emergency rolled off Food Machinery and 
Chemical Corporation’s defense produc- 
tion line on October 19 in San Jose, and 
underwent trial performance just nine 
months after the company was awarded 
a contract for producing these vehicles 
for the Armed Forces, 


The vehicle is a new, full-tracked 
armored personnel carrier, officially 
designated as the T18E1. It is designed 
to carry twelve infantrymen, protecting 
them from small arms fire and shell frag- 
ments during battle conditions. 

In producing its first tank in the pres- 
ent national defense program, Food Ma- 
chinery established a production record. 
Nine months ago Army Ordnance 
awarded the company its defense produc- 
tion contract. Following receipt of the 
contract, complete tank production facili- 
ties had to be designed and built. This 
program included the erection of 300,000 
square feet of building area for the 
manufacture of these vehicles. 

Food Machinery officials stated that 
this record was made possible by the 
complete cooperation of Army Ordnance 
and numerous sub-contractors participat- 
ing in the program. 


DELMAR FOODS FORMED 


Del Mar Foods Products has_ been 
formed at Salinas, California. with a 
capital of $500,000, by Edw. David, Port 
Hueneme, and M. H. Gilmore, Berkeley, 
California. 


BROKER NAMED AGENT 


Wm J. Lindenberger, food broker of 
149 California St., San Francisco, Cali- 
fornia, has been made selling agent in 
the northern and central California area 
for the Coastal Valley Canning Co., Ox- 
nard, California, canners of pimientos, 
chili peppers, and the like. 


LOHMEYER RECOVERED 
Ed. |. ohmeyer, with the pioneer house 
of Parrott & Co., San Francisco, Cali- 
fornia, has returned to duty following a 
Serious illness. 
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Jt’s TOPS! Jt’s A WONDER! 


RENNEBURG 
Continuous 


COOKERS 
and 
COOLERS 


Write for Bulletin A856 


Edw. RENNEBURG & SONS Co. - Baltimore 24, Md. 


GAIR SHIPPING CASES 
| will 


GIVE YOU SATISFACTION 


Consistent high quality in materials and man- 
ufacture makes Gair Boxes ideal for packing, 
machine sealing and shipment.» » Our tech- 
nical staff is at your service for improvement of 
present boxes or creation of new ones. » » Write 
for booklet on “Sealing Corrugated Cases.” 


CORRUGATED SHIPPING CONTAINERS 
SOLID FIBRE DOMESTIC AND WEATHERPROOF 
EXPORT SHIPPING CONTAINERS 


ROBERT GAIR COMPANY, INC. 


155 EAST 44th STREET* NEW YORK 17, N.Y. 


Fort Niagara Corrugated Box Division . . . NORTH TONAWANDA, N. Y. 
Syracuse Corrugated Box Division . . . . SYRACUSE, N. Y. 

Pa Pro Corrugated Box Division . . . . . UTICA, N.Y. 

Boston Corrugated Box Division . . . . . CAMBRIDGE, MASS. 

Holyoke Corrugated Box Division .. . . HOLYOKE. MASS. 

Thames River Division . . .. . . . NEW LONDON, CONN. 
Connecticut Corrugated Box Divisior . . . PORTLAND, CONN. 

Gair Bogota Corporation .... .. . BOGOTA,N.J. 

Pennsylvania Corrugated Box Division . . . PHILADELPHIA, PA. 

Ohio Corrugated Box Division . . . . . . CLEVELAND, O. 


PAPERBOARD - FOLDING CARTONS - SHIPPING CONTAINERS 
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WEEKLY REVIEW 


THE SITUATION—After several hec- 
tic months of price uncertainty and fran- 
tic efforts to meet shipping demands in 
some items, the canned foods market is 
finally settling down to normal trading. 
Generally there is little pressure to sell 
and prices are quoted on a firm basis and 
buyers are inclined to accept the situa- 
tion especially in view of the heavy 
movement noted from retail shelves. As 
pipe lines become comfortably filled, ex- 
cept for a few items where this seems 
somewhat hopeless, notably corn, sar- 
dines, red salmon, and pumpkin, buyers 
are seasonally turning their attention to 
holiday items. There’s some little evi- 
dence of shading in fancy grades of peas 
and tomato juice, the latter due to recent 
reductions in pineapple juice. Standard 
peas remain firm and standard bean 
prices were revised upward slightly dur- 
ing the week, both in the Ozarks and 
the Tri-States. Activity in tomatoes has 
tapered off somewhat, but all grades are 
firmly held in all important canning 
areas except that few of any grade seem 
to be “held” in the Tri-State area. Fruits 
are down to the point where only odd lots 
are being offered. Pumpkin is being pro- 
rated, and so, too, is corn, particularly 
the nationally advertised labels. The 
sardine situation is getting no better as 
the runs continue disappointing in South- 
ern California. Buying interest in sal- 
mon has picked up, it now being apparent 
that pack totals will not approach those 
of last year. Tuna continues dull. The 
citrus situation is, of course, getting at- 
tention, but no firm prices on new pack 
have made their appearance as yet. 


APPLESAUCE — Apples and apple- 
sauce are practically being ignored, as 
the pack progresses, although out in 
California Gravensteins are moving at 
normal rate, and at firm prices. Accord- 
ing to the NCA Division of Statistics 
161,410 cases of sauce were packed dur- 
ing August, and 1,001,211 cases dur- 
ing September, while shipments during 
August amounted to 845,038 cases, drop- 
ping off in September to 628,158 cases, 
leaving an October 1 supply of 3,186,514 
—all actual cases. Approximately two- 
thirds of these, or 2,344,678 cases were 
located in Maryland, Pennsylvania and 
Virginia. The August and September 
pack of canned apples, according to the 
same source, basis 6/10’s, amounted to 
347,614 cases, while shipments during the 
same period amounted to 475,283 cases, 
leaving October stocks of 1,825,594 cases. 


CORN — The corn situation remains 
extremely tight. First reports of pack 
figures are making their appearance. The 
New York State pack, according to Wil- 
liam H. Sherman, Secretary, is nearly 
200,000 cases basis 24/2’s less than a 
The pack this year was equal 


year ago. 
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to 1,063,550 cases basis 2’s as compared 
wi-h 1,248,870 cases last year. This is 
the lightest pack in ten years in this 
State. Out in Iowa, Secretary Roy Chard 
reports the Iowa-Nebraska rack, basis 
24/2’s, at 1,437,817 cases. This compares 
with 872,634 cases last year, and a five 
year average of approximately 2% mil- 
lion cases. In actual cases the 1951 pack 
in these two states amounted to 1,659,569 
cases and on a basis of 303’s, 1,753,677 
cases. Of those reporting grade, 41% 
percent of the pack was of fancy grade, 
49% percent extra standard, and 9% 
percent standard, according to Mr. Chard. 


NEW YORK MARKET 


Moderate Broadening In Activity—tTri-State 
Tomatoes Pretty Well Sold Up-—Corn Of- 
fered In Limited Way——New Fack Southern 
Spinach Offered—Better Demand For Sal- 
mon, Pinks Unsettled—Tuna Unchanged— 
Sardines Generally Firm — Look for Citrus 
Openings—Cranberry Sauce Seassnaliy Ac- 
tive—Pumpkin Pro-Rated—-Odds And Ends 
Gffered In Fruits— Applesauce Buying 
Tapered Off Sharply. 


By “New York Stater” 


New York, N.Y., Nov. 1, 1951 


THE SITUATION—With distributors 
looking ahead to their year-end inven- 
tory position, there has been a moderate 
broadening in activity in canned foods 
here during the week. Buyers are book- 
ing salmon in larger volume, and the 
pace of selective buying in canned vege- 
tables is also on the increase. Opening 
prices on new pack Florida citrus are due 
during the coming week, and are ex- 
pected to be about on a parity with the 
best levels for the season now ending. 


THE OUTLOOK—Inventory cutbacks 
at the wholesale level have been carried 
to the point where stocks of some canned 
foods are now on the short side. Canned 
foods buyers are quietly making addi- 
tional purchases to~ round out their 
assortments, particularly on short lines. 
The current tenor of buying indicates 
that buyer demands have forced an in- 
tensified shift away from No. 2 tins in 
favor of 303s for many products. 


TOMATOES—Aside from stocks set 
aside for QM requirements, tomato can- 
ners in the Tri-States are pretty well 
sold up on their 1951 pack. Limited offer- 
ings of standard 1s are reported at $1.05, 
with 303s at $1.45, 2s at $1.50 and up- 
wards, and 1Cs at $7.50. Moderate quan- 
tities of No. 2 extra standards are re- 
ported available at $1.75, with 2'%s, 
where they can be had, held at a mini- 
mum of $2.35-$2.40, all f.o.b. California 
packers generally are through for the 
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seascn, wW.th a strong market ruling on 
whole tomatoes, paste, and catsup. Heavy 
supplies cf puree and juice are in can- 
ner hands, however, and the market tone 
is less i rm on these products. New York 
State canners are cleaning out the small 
unsold surplus from this season’s tomato 
pack, with extra standard 2s quoted dur- 
ing the week at $1.90 and 2%s at $2.65, 
while fancy 2s command $2.40 and up- 
wards. 


CORN—Tri-State canners are offering 
corn for prompt shipment in a limited 
way, with fancy whole grain golden 
listed at $1.60-$1.65 on 303s, and extra 
standards at $1.45, with small lots of 
standards at $1.30, f.o.b. canneries, 
Fancy crushed golden 303s range $1.55 
to $1.60 at canneries. Midwestern can- 
ners quote extra standard 3038s at $1.40 
to $1.50, with fancy ranging $1.55 to 
$1.65, as to variety and brand. 


SPINACH—Canners in the south are 
offering new pack spinach at $1.45 for 2s, 
$1.85 for 2%s, and $6.50 for 10s, all f.o.b. 
canneries, with fair buying interest 
noted. 


SALMON — While buyers are sstill 
holding off the market on pinks, which 
are unsett.ed in price, there is a better 
demand reported for the other varieties. 
Movement of chums is on the increase, 
and the market on the Coast is in better 
position, with sellers quoting $16 to $17 
for talls and $9.00 for halves. Only small 
unsold stocks of fancy red Alaskas re- 
main in first hands, and canners are firm 
at $31 and upwards for No. 1 talls and 
$17.50 for halves. Medium reds are also 
moving in better volume, with the coast 
market held firm at $25 per case for talls. 


TUNA—tTrade holdings of tuna are 
apparently sufficient for near-term needs, 
and there has been little replacement 
buying noted during the week. The mar- 
ket holds unchanged. 


SARDINES —Canners generally are 
holding firm at the ceiling level of $10.50 
per case for Maine keyless sardines, but 
are not yet getting full ceiling for key 
wrapped and cartons. Offerings of the 
latter are reported this week at $10.75 
to $11.60 per case, against a permissible 
top of $12, f.o.b. cannery. California 
sardines are moving into higher ground, 
as a result of increased costs to canners. 
No. 1 ovals in mustard or tomato sauce 
are now held at $7.00 per case minimum, 
with naturals at $5.00. On 5-oz. vound 
tins, naturals are quoted at $6.25, with 
sardines in soybean oil at $8.00 per case, 
all f.o.b. West Coast plants. 


CITRUS—Florida canners this week 
are quoting old pack citrus products at 
unchanged levels. Opening prices on 
new pack are expected to be announced 
curing the coming week, with indications 
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TONS per hour! 


Hundreds of food packers have learned through years of experience 


that the high capacity of the Urschel Model ‘’B”’ Dicer easily solves 
their problems of cutting root crops — even when loads are heaviest. 


THE URSCHEL MODEL “’B” DICER: 


combines quality of cut with high speed. 

is ruggedly constructed. 

is dependable, season after season, with low maintenance cost. 

needs less than 15 sq. ft. floor space, featuring high capacity in minimum space. 
dices four sizes, 1/4”, 5/16”, 3/8” and 1/2”; strip cuts seven sizes, 

1/8”, 5/32”, 3/16”, 1/4”, 5/16”, 3/8” and 1/2”, square cross section. 


For experienced answers to your cutting problems, write today to: . Urschel Model “B” Dicer — 


LABORATORI ES inc re onufacturers of Precision, 


igh speed cutting equipment 


VALPARAISO, INDIANA _" food produc 


PROFIT 
MAKER 


HAMACHEK ELEVATOR PEA SAVER 


Pea vines discharged from a viner contain threshed peas that have been entangled 
with mats of vines. The Elevator Pea Saver is a patented device which rolls over 
and pulls apart each mat of vines as it passes up the discharge elevator of a viner. 
By this action these threshed peas, normally lost, are recovered in the chaff separ- 
ator or tailing machine of the viner. The increased yields from the vines without 
additional seed, land rental, field supervision, or labor costs enhance profit. 
tlamachek Elevator Pea Savers are available for all makes of viners. WRITE 
PARTICULARS. 


HAMACHEK MACHINE CO. 


GREEN PEA -HULLING SPECIALISTS 
established 1880 KEWAUNEE, WISCONSIN Incorporated 1924 
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MARKET NEWS 


pointing to a good pack, from the stand- 
point of both quality and quantity, dur- 
ing, the early months of the season. 


CRANBERRY SAUCE — Demand for 
cranberry sauce is seasonally active, and 
canners are getting a good volume of 
prompt shipment business. New Jersey 
canners quote the market for fancy 
strained at $1.45 for 300s, $4.75 for 
46-ounce, and $9.00 for 10s, while fancy 
whole 303s can be had at $1.45, all f.o.b. 
canneries. 


PUMPKIN—Canners are getting con- 
tinued inquiries for new pack pumpkin, 
but most packers are withdrawn and will 
have to pro rate against business already 
booked. Midwest packers confirmed a 
good volume of business this season on 
the basis of $5.75 for 10s and $1.75 for 


WEST COAST FRUITS—Few coast 
canners are in position to offer anything 
‘esembling a full assortment, and with 
nuch of the remaining stocks in first 
aands held for Army needs, packers are 
cleaning up odds and ends. Standard 
sliced cling peaches were reported offer- 
ing in a small way during the week at 
$2.65 for 2%s. Apricots are on offer in 
a better way, with canners’ ideas around 
$1.90 for No. 1 choice unpeeled halves 
and $1.75 for standards, with 2%s at 
$2.75 for standard and $2.95 for choice. 
Choice whole peeled ’cots, 2's, are avail- 
able in some quarters at $3.15, all f.o.b. 
California canneries. Northwest canners 
are offering small lots of new pack prune 
plums at $1.75 for standard 2%s. $1.90 
for choice, and $2.05 for fancy. Buying 
interest in other canned fruits in the 
Northwest is of but limited proportions. 


APPLESAUCE — While distributor 
holdings of canned applesauce are re- 
ported light, new buying has tapered off 
sharply. Buyers are studying the supply 
situation in the light of reports of a fair- 
ly heavy carryover in the face of ex- 
pected large production this year. 


CHICAGO MARKET 


Market Activity Settled To Normal Pace— 
Tomatoes Firm As Supply Catches Up With 
Demand — Some Evidence Of Shading On 
Fancy Peas — Standard Beans Revised Up- 
wards—No Local Pumpkin Offered—Pre- 
Season Citrus Rumors—More Sardine Offer- 
ings—tInterest In Salmon—Tuna Unsettled. 


By “Midwest” 


Chicago, IIll., Nov. 1, 1951 

THE SITUATION — Trading tapered 
off this week and there are indications 
the market will settle down to normal 
replacement buying between now and the 
new year. The trade have had their fill 
of new pack canned foods and while the 
movement of all canned food items from 
retail shelves is reported good the aver- 
age buyer seems satisfied to buy as 
needed with an eye on the coming year 
end inventories. There are a few excep- 
tions, of course, where shortages are ap- 
parent, such as corn and pumpkin, but 
in these cases the trade can’t buy ahead 
anyhow simply because the merchandise 
isn’t available. 


Holiday items like dried fruits, cran- 
berry sauce, pumpkin, nuts and other 
specialties will now come in for their 
annual attention and interest while can- 
ned foods will more or less take a tem- 
porary back seat. Citrus will be the 
exception as stocks will be low and in 
need of replenishment by the time the 
industry gets under way in high gear. 
In the meantime, markets generally have 
remained firm and canners are facing the 
future with optimism. There is plenty of 
evidence, when all factors are considered, 
that the food industry in the months to 
come is going to get a larger share of the 
consumer’s dollar than they had during 
the past year. 


TOMATOES—Since the new pack be- 
gan in the Middlewest sales and demands 
for quick shipments have been heavy al- 


MORRAL CORN CUTTER 
Either Single or Double Cut 
Morral Combination 


Cutter & Comminut- 
ing Machine 


For Over Matured Corn, 
Makes All Your Corn Fancy 


And other machinery 


Write for Catalog 
and Particulars 


MORRAL DOUBLE CORN HUSKER 


With POSITIVE ear butting & aunae husking rolls 


MORRAL BROTHERS, Inc., Mortal Ohio 


though it appears supply has finally 
caught up with demand. Buying has 
tapered off considerably although the 
market remains firm with exception of 
juice. Standard 2s are firm at a bottom 
of $1.65, 2144s at $2.25 and tens at $8.00 
to $8.25. Extra standards are listed at 
$1.75 to $1.85 for 2s depending on qual- 
ity, $2.50 to $2.60 for 2%s and $8.75 to 
$9.00 for tens. Fancy whole in No, 2 
tins are offered at $2.50 with 2's at 
$3.00. Sales are being made at these 
figures and there is little pressure to sell, 
Fancy tomato juice can be purchased at 
$2.25 for 46 oz. tins although most can- 
ners are still holding tight at ™ 40 to 
$2.50. 


PEAS—wWhile there has been consider- 
able difficulty involved and much specula- 
tion because of the price mess caused by 
government red tape, the trade here have 
had no trouble buying all the peas they 
needed except in the case of lower grades 
in No. 10 tins. Standard 4 sieve Alaskas 
have been selling generally at $1.15 for 
303s, $1.25 for 2s and $6.50 for tens, 
Extra standards 3s are selling at $1.35 to 
$1.40, 2s at $1.55 to $1.60 and tens at 
$8.25. Fancy 3s are listed at $1.50, $1.90 
and $9.00. There has been some evidence 
of price shading on fancy grades but 
lower grades are firm and in some in- 
stances not too plentiful. 


BEANS — With Wisconsin canners 
having completed operations on beans for 
some time and Ozark canners closing a 
very small fall pack the situation is clar- 
ified and the market is firm. Southern 
canners, in view of higher costs and a 
lower yield, have raised quotations to 
$1.17% for standard 303s and $1.30 for 
2s. Extra standards are offered at $1.30 
and $1.40. All above quotations for cut 
green with wax 5 cents higher on each 
size. Indications point to a firm market. 


PUMPKIN—Local canners have just 
about completed this year’s operation and 
in most cases will pro-rate deliveries. 
The demand is still heavy but nothing is 
offered from local sources. 


CORRUGATED 


BOXES 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 
East Brooklyn P. O. 


SOLID FIBRE 


BALTIMORE, MD. 
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MARKET NEWS 


CITRUS — The usual pre-season ru- 
mors with regards to prices are with us 
again but so far nothing concrete in the 
way of quotations has reached here from 
Florida. Operations on the new pack 
have begun in a small way but heavy 
production will not begin until next 
month. Distributors report excellent 
movement and stocks should be in good 
shape when canners are in a position to 
start selling. 


SARDINES—With a legal ceiling of 
$10.50 for quarters keyless on Maine sar- 
dines now established, many canners 
have reentered the market on _ this 
basis which is up considerably from last 
year’s low. The experts predict not more 
than a million cases will be packed this 
year or only slightly more than 25 per- 
cent of the previous pack. California 
canners are offering No. 1 ovals in to- 
mato or mustard sauce at $7.00. 


SALMON—A smaller pack than had 
been anticipated has perked up the 
trade’s interest in salmon, particularly 
chums which have been selling better on 
the basis of $16.00 for talls although no 
large scale buying is evident or expected. 
Prices which are considered in the luxury 
class are expected to keep orders on the 
small side. 


TUNA — This market remains unset- 
tled as imported tuna continues to be a 
class A headache for domestic canners 
who were further discouraged when Con- 
gress went home without action on a pro- 
posed increase in the tariff on the im- 
ported product. Prices are soft and the 
trade are proceeding cautiously under the 
present circumstances. 


CALIFORNIA MARKET 


Heavy Retail Consumption Earlier Than Usual 
—Dry Beans Steady—Price Reduction Brings 
Improved Velume Of Pineapple Juice — 
Frozen Orange Juice Reduced—Utah Kraut 
Offered — Carrot Pack Underway — Bean 
Lists Revised—Tomato Canning Still Under- 
way — Sardine Runs Dissappointing — Tuna 
Inactive—Salmon Steady. 


By “Berkeley” 


Berkeley, Calif., Nov. 1, 1951 


_ THE SITUATION — Prices on most 
items in the canned food list continue 
firm, with day-by-day sales quite up to 
expectations, Record packs of some items 
have heen made, but these are causing 
no rea! apprehension and only here and 
there ave reductions in price being made. 
Pineapple canners have revised prices on 
Pineap)le juice and feel that the bottom 
has been reached on this item. From 
retail sources come the news that many 
items ave going into heavy consumption 
rather earlier than usual, with this 
credite| to the high rate of employment 


THE CANNING TRADE 


and high wage scales. Rain during the 
week has slowed down the harvesting and 
canning of tomatoes, but a record pack 
has already gone into cans and canners 
are not especially displeased. 


DRY BEANS—The California dry 
bean market continues steady, but the 
demand is better than moderate. Can- 
ners and dealers continue buying largely 
for immediate needs only. Harvesting 
is about completed in the southern part 
of the State but quite an acreage remains 
to be cared for in other districts. Prices 
of California beans, taken as a whole, 
average about 1 percent higher than a 


year ago. U.S. No. 1 Small White beans 
are quoted at $8.10 for new crop and 
$8.00 for 1950 production. Standard 
Limas have declined somewhat of late 
and are now offered at $12.35 to $12.50. 


PINEAPPLE JUICE—tThe recent re- 
duction in the price of canned pineapple 
juice has no sooner been made by one 
of the larger canners than others fell 
into line. The immediate result has been 
an improved volume of business-and sales 
of canned pineapple have also been step- 
ped up quite noticeably. Pineapple juice 
prices are now almost exactly what they 
were in 1940 and are quite a bit lower 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 


Foods 


Warehousing 


house or in 1 of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full Information 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 


stored in your own ware- 
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MARKET NEWS 


than those quoted on tomato juice, or a 
complete reversal from the usual listing. 
An especially good increase in business 
has been noted by some in the 46 oz. size, 
now offered at $2.25 


FROZEN ORANGE JUICE — The 
California Fruit Growers Exchange has 
announced that its Sunkist brand frozen 
concentrated orange juice has been re- 
duced $2.00 a case. It is explained that 
instead of distributing free samples to 
acquaint the general public with the new 
product, the frozen juice is being offered 
at the reduced price for a limited time to 
encourage sales. 


SAUERKRAUT — Prices on _ sauer- 
kraut of Utah pack offered under a na- 
tionally advertised brand have _ been 
brought out at $1.52% for No. 2%s and 
$1.02% for No. 303. The No. 303 size is 
superceding the No. 2 size formerly used. 
Prices on Midwest pack sauerkraut have 
also been named by this firm at $1.45 for 
No. 2% and 97% cents for No. 303. 


CARROTS—tThe canning of carrots is 
under way in both California and in the 
Pacific Northwest, with the output. run- 
ning to about normal size. Sales are re- 
ported as excellent, with some operators 
accepting business only as the pack is 
made. Diced carrots in No. 303 glass are 
selling at $1.1744, with cut carrot chips 
in No. 10 tin offered at $3.05. 


GREEN BEANS—Some revised lists 
on 1951 pack green beans of Utah and 
Pacific Northwest pack have made an 
appearance. Blended whole green beans 
of Northwest pack are quoted at $2.28% 
for No. 303 and at $2.87%% for tiny whole 
green in the same size, with cut beans 
priced at 


TOMATOES — The canning of toma- 
toes is still under way, although greatly 
slowed down by recent rains and deple- 
tion of the crop. Reports are quite gen- 
eral to the effect that a larger part of 
the crop has been harvested than in some 
years, weather conditions having been 
unusually satisfactory, permitting almost 
all tomatoes to mature. Canners have 
been buying from each other to fill orders 
in full and peeled canned tomatoes are 
difficult to locate. Fancy No. 2s have 
sold largely at $2.10-$2.15, with No. 2%s 
at $2.65. 


SARDINES — Sardines have become 
almost as elusive in southern California 
waters as they were in the northern and 
central districts and very light catches 
have been made since opening week. 
_ Canners are disturbed over the small 
supply and suggest that a small pack 
seems to be inevitable. Landings for 
all districts through October 24 have 
amounted to 78,136 tons, against 142,403 
tons to this date last year. Quotations 
quite generalfy are: No. 1 tall natural, 
$5.25; 1’s oval in tomato sauce, $7.25, 
and No. 1 tall, in tomato sauce, $6.00. 
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TUNA—tThe canned tuna market is 
inactive with buyers bargaining for sup- 
plies and making purchases only as the 
goods are needed. Spot prices are large- 
ly: halves, fancy white albacore, $13.00; 
fancy light meat, $12.50; standards, 
$11.50; chunks and flakes, $10.50, and 
grated, $9.00. 


SALMON—The canned salmon market 
is quite steady, with a rather heavy vol- 
ume of business being booked on chums 
at $16.00 a case. Some holders have 
withdrawn for the time being, feeling 
that higher prices may be had later on. 
Pinks are in better supply than last year, 
with a pack in Alaska of 1,533,556 cases, 
against 1,164,029 cases in 1950. In Brit- 
ish Columbia the pack of pinks to Octo- 
ber 13 was 730,028 cases, against 446,035 
a year earlier. 


GULF STATES MARKET 


Shrimp Canning Continues As Weather 
Holds—No Oysters Being Canned Yet. 


By “Bayou” 


Mobile, Ala., Nov. 1, 1951 


SHRIMP—The balmy weather that we 
have had in this section for the past 
three weeks has caused the seafood can- 
ning plants to be unusually busy for this 
time of the year, because in previous 
years when the Conservation Department 
closed the inland waters to shrimping, 
the boats laid up and the canneries closed 
down, but now there. seem to be no let up 
to production and canning operations 
as shrimping and canning is carried on 
practically the year round. The reason 
for this is the discovery of new shrimp- 
ing bottoms in the Gulf of Mexico and 
the fact that larger and more sea-worthy 
boats are engaged in the business. 


The 12 plants in Louisiana reported 
that 13,716 standard cases of shrimp 
were canned during the week ending 
October 20, 1951 and the nine plants in 
Mississippi and Alabama reported that 
they canned 4,090 standard cases which 
brought the pack for the season to 415,- 
604 standard cases, as compared with 
355,174 standard cases canned during the 
same period last season. 


Canned shrimp in 5 ounce tins are 
quoted at $3.00 per dozen for small; $3.20 
for medium; $3.50 for large; and $3.90 
for jumbo, f.o.b. cannery. 

Landings of shrimp for the week end- 
ing October 19, 1951 were: Louisiana 
8,895 barrels, including 4,220 barrels for 
eanning; Mississippi 1,804 barrels, in- 
cluding 829 barrels for canning; Ala- 
bama 613 barrels; Florida 200 barrels; 
and Texas 8,978 barrels, making a total 
of 20,490 barrels or 360 barrels less than 
the previous week. 


As reported by all Market News offices 
last week, total holdings of frozen shrimp 
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increased 788,000 pounds and were ap. 
proximately 1,772,000 pounds more than 
four weeks ago. Total holdings wer 
610,000 pounds more than one year ago, 

Aside from the fact that large quan. 
tities of shrimp are being produced in 
this country, it is interesting to note that 
in August 1951, 685,066 pounds of shrimp 
were imported from Mexico which was 
327,233 pounds less than were imported 
in August of the previous year. The 
total of shrimp imported from Mexico 
for the first eight months of 1951 was 
21,476,135 pounds or 6.5 percent more 
than the 20,162,340 pounds imported for 
the same period of 1950. 


OYSTERS—With daily maximum ten. 
peratures of from 78 to 82 degrees Ff, 
being recorded in this section for the 
past three weeks, it is “Indian Summer” 
here and no oyster weather, but some 
folks eat them regardless of whether the 
mercury in the thermometer registers 25 
or 90 degrees F. so long as it is a month 
with an “R” and this is what keeps the 
oystermen in business during the “Indian 
summer” weather. 

All the oysters produced now goes to 
the raw market and no canning of oys- 
ters is expected to take place until the 
latter part of December or the first of 
the year. 


ROSSOTTI OPENS FRESNO OFFICE 


Rossotti Lithograph Corporation, North 
Bergen, New Jersey label manufacturers, 
have opened a sales office at Fresno, Cali- 
fornia with William B. Jamison in 
charge. The company has_ production 
units on both the East and West Coasts, 


DEATHS 


HARRY T. CROWLEY 


Harry T. Crowley, 53, Personnel Diree- 
tor of the Heekin Can Company and with 
the company for 26 years, died of a heart 
attack in Cincinnati on October 1. 


WILLIAM J. FOREMAN 


William J. Foreman, 40 year old Vice- 
President in Charge of Sales of Haxton 
Foods, Inc., Oakfield, New York, and sol 
in-law of G. Sherwin Haxton, Company 
President, suffered a heart attack a fev 
weeks ago, and apparently recovered, 
died suddenly on Tuesday morning, Octo- 
ber 30 at his home in Rochester, Nev 
York. Mr. Foreman had been active I! 
the canning business since 1938, when he 
joined the Haxton firm. After a yea 
he left to join Continental Can Company 
and worked out of the Syracuse, NeW 
York City and Florida offices until De 
cember 1, 1949, when he rejoined Haxto 
as Sales Manager. He is survived by his 
wife, Helen, two daughters, his mother, 
and a brother. 
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|| A COMPLETE COURSE IN CANNING 


, The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED 


he FOR MANAGERS, 

" 380 pages of proven pro- 
: SUPERINTENDENTS, cedure and formulae for 
he 

BROKERS everything ‘‘Canable”. 
AND BUYERS 


“| would not take $1,000.00 for my 


rs, Size 6x9, 380 Pages Beautifully Bound copy if could not get another” 


ts, 
All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products... . temperature and RIGHT procedure... . 
. - Fruits e Vegetables e« Meats e Milk by Distributors to KNOW canned foods . .. 
: Soups e Preserves e Pickles e« Condiments by Home Economists to TEACH the subject of 
Juice e Butters e Dry Packs (soaked) food preservation. 
Dog Foods and Specialties in minute detail, 
e- with full instructions from the growing through For sale by all supply houses and dealers 
n 
* to the warehouse. . ; . ordirect. Price $10. postpaid. 
od, 
4 Published and Copyrighted By 
in 
i THE CANNING TRADE 
“ Since 1878—The Canned Foods Authority 
pW ‘ 
Me BALTIMORE 2 20 South Gay Street, MARYLAND 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 


specified.) 
VEGETABLES 
ASPARAGUS 
Calif. All Green, Fey., No. 2 
Colossal, Mam. & Lge. ...........4.60 
Medium 4.45-4.55 
Small 4.25 
Blended Spears ...... 4.30-4.70 
BEANS, StrINGLEss, GREEN 
MARYLAND 
No. 303 1.50 
No. 2 1.55-1.65 
No. 10 7.75 
No. 303 1.20-1.25 
No. 2 1.30-1.35 
No. 2% 1.75-1.90 
No. 10 7.00 
No. 2 1,.20-1.25 
No. 10 5.75-6.00 
WISCONSIN 
Fey. Wh. Gr., 1 sv., No. 2.......... 2.85 
No. 10 14.00 
2 sv., No. 2 2.65 
3 sv, No. 2 2.35 
Fey. Cut, 3 sv., No. 303............000 1.70 
No. 2 1.90 
No. 10 10.25 
4 sv., No. 1 1.20 
No. 303 1.60 
No. 2 1.75 
No. 10 9.00 
Ex. Std., 5 sv., Cut, 
1.35-1.40 
No. 10 7.25 
Std., Cut, No. 303 1.15 
No. 2 1.25 
No. 10 6.50-6.75 
NortHWwEst (Blue Lakes) 
2 sv. 2.60 
3 sv. 2.5714 
Ungraded, No. 303 2.28% 
Cut, Fey., 3 sv., No. 303.........000. 2.05 
No. 2 2.22% 
No. 10 11.25 
Ex. Std., 4 sv., No. 308 .........00000 1.75 
No. 2 1.90 
No. 10 9.50 
Ex. Std., 5 sv., Cut, No. 308........ 1.45 
No. 2 1.60 
No. 10 8.00 
No. 2 1.50 
No. 10 7.50 
OzaRKS 
Std., Cut, Gr., No. 308.............. 1.17144 
No. 2 1.30 
No. 10 6.00 
N.Y., Gr. Fey. Wh., No. 2, 
1 sv. 2.40 
2 sv. 2.35 
Fey., Cut, No. 308, 3 sv. ........000 1.65 
4 sv. 1.60 
8.75 
BEANS, LIMA 
Tri States, Fey., Gr., No. 303 
Tiny 2.45-2.60 
Small 2.00-2.25 
Medium 1.80-2.00 
No. 10 7.00 
Standard 1.25-1.30 
‘BEETS 
Ex. Std., Gr. & Wh., No. 303......1.70 
No. 2 1.80 
35/0 2.10 
10/0 1.85 
No. 10 4.50 
Fey., Sl., No. 2 1.25 
No. 10 5.25 
! No. 303 1.07% 
i No. 2 1.20 
No. 10 5.50 
No. 2, Cut 1.05 
Diced & Sh.. No. -95 
No. 2 1.07% 
No. 10 4.75 
20/0 1.76 
30 0 2.00 
60/0 2.60 


CARROTS 

N.Y., Fey., Diced, No. 
No. 10 5.50 

Midwest, Fey., Diced, No. 1........ -75 
No. 2 1.10 
No. 10 5.00 

N.W. Diced, No. 303 gl. .......... 1.17% 

CORN 

Md. Gold., Fey., C.S., 
No. 303 1.50-1.60 

Ex. Std., No. 1.421%4-1.45 

Std., No. 303... w1.35-1.40 
Withdrawn 

Fey., Gid., W.K., 

Fey., Gld., W.K., No. 303....1.60-1.65 
Withdrawn 

Std., No. 303 1.30 

MIDWEST 

W.K. Gold., Fey., 8 o0z.....Withdrawn 
No. 303 1.65-1.70 
No. 10 Nominal 

C.S. Gold., Fey., 8 0z....... Withdrawn 
No. 303 1.65 
Nominal 

Ex. Std., No. 303 Withdrawn 
No. 10 Nominal 

Be. BOB: Withdrawn 


PEAS 
EASTERN ALASKAS 
Md., Fey., 1 sv., No. 2 
Fey., 2 sv., No. 2 .... 
Ex. Std., 3 sv., 8 oz. 


No. 2 1.45 
No. 10 7.50 
Std., 4 sv., No. 1 ....... wetissnsunivaves 92% 
No. 303 1.15-1.20 
No. 2 1.35 
No. 10 7.00-7.25 
EASTERN SWEETS 
5 sv., No. 303 1.55 
No. 2 1.70 
No. 10 8.50 
Ex. Std., Pod run, 

No. 303 1.35 - 
No. 2 1.45 
No. 10 7.50 

Std., No. 808 ............ 1.15-1.25 
No. 10 7.00-7.25 
NorTHWEST SWEETS 
Ex. Std., Ungraded, No. 308......1.40 
6 sv. 1.25 
4 sv., No. 10 7.85 
5 sv. 7.70 
6 sv. 7.45 
No. 10 7.35 
5 sv. 1.20 
No. 10 6.80 
6 sv. 1.15 
MIDWEST ALASKSA 
2 sv., No. 808 ......... 
No. 10 9.00-9.25 
Ex. Std., 3 sv., No. 3038........1.35-1.40 
No. 2 1.55-1.60 
No. 10 8.25 
4 sv., No. 303 1.25-1.30 
No. 10 7.00 
1.15-1.20 
No. 2 1.25-1.30 
No. 10 6.50 


MIDWEST SWEETS 
Fey., 4 sv., (& ungraded), 


8 oz. -95-1.00 
No. 303 1.50-1.55 
No. 10 8.65 

No. 303 1.40-1.50 
No. 10 8.15 

Ex. Std., 4 sv. (& ungraded). 

oz. 
No. 303 1.35-1.40 
No. 10 7.40 

5 sv., 8 oz. -80 
No. 303 1.25-1.30 
No. 2 1.35-1.40 
No. 10 6.90 

TEXAS 


Blackeyed, No. 303 


No. 10 6.75 


CANNED FOOD PRICES 


POTATOES, SWEET 
Md. Fey.. Sy., No. 3, 


Sa. 1.95-2.10 
No. 24, 2.20 2.30 

No. 3, Vac. 1.90 
PUMPKIN 

Indiana, Fey.. No. 2%....Withdrawn 

SAUERKRAUT 

Midwest, Fey., No. 3038.... .87%- .90 
-1.05 
1,.25-1.30 
No. 10 4.20-4.40 

N.Y., No. 2% 1.25 

SPINACH (New Pack) 

No. 2 1.50-1.60 
No. 2% 1.90-2.05 
No. 10 6.50-7.25 

No. 2% 1.75 
No. 10 5.75 

No. 303 1.15 
No. 2 1.35-1.40 
No. 2% 1.70 
No. 10 5.35 

Texas, Fey., No. 1.12% 
No. 10 5.00 

TOMATOES 

Md., Ex. Std., No. 303....Withdrawn 
No. 2 1.75-1.80 
No. 2% 2.35-2.60 
No. 10 8.75 

1.05-1.10 
No. 303 1.40-1.50 
No. 2 1.50-1.60 
No. 2% 2.20-2.25 
No. 10 7.50-7.75 

No. 2% 3.10 

No. 2% 2.65 

Indiana 

Fey., No. 1 —- 
No. 2 2.50 
No. 2% 3.00 

Ex. Std., No. 1 1.15 
No. 2 1.75-1.85 
No. 2% 2.50-2.60 
No. 10 8.75-9.00 

Std., No. 1 1.10 
No. 2 1.65-1.70 
2.25-2.30 
No. 10 8.00-8.25 

Calif., Fey., S.P., No. 2...... 2.10-2.15 
No. 2% 2.65 
No. 10 8.75-9.25 

Ex. Std., No. 2% 
No. 10 8.00-8.50 

1.55-1.65 

-1.90-2.00 
No. 10 7.00-7.25 
TOMATO CATSUP 

11.50-12.00 

Calif... 14 oz. glass 1.87 

Ind. Fey., 14 02., gl. 
No. 10 12.25 

TOMATO PASTE (Per Case) 

7 os. 10.00 
No. 10 14.00 

TOMATO PUREE 

Md., Fey., No. 1, 1.045........ 1.00-1.05 
No. 10 7.00-7.50 

Ind., Fey., 1.045, No. 1........ 1.00-1.05 
No. 10 8.25 

Calif. Fey., No. 2%, 1.045....2.20-2.25 
1.06 2.40-2.50 
1.07 2.65-2.75 

FRUITS 
APPLE SAUCE 

No. 2 1.60 
No. 10 8.50 

Vai Pas, FOP -75 
No. 303 1.05-1.10 
No. 2 1.20-1.25 
No. 10 5.75-6.00 

No. 10 Apples 8.50 

APRICOTS 

Halves, Fey., No. 3.70 
No. 10 11.75-12.00 

Choice, No. 2% 3.50 
No. 10 11.00 


Std., No. 2% 3.00 


Std., No. 10 9.75 
S.P. Pie. No. 10 
CHERRIES 


Waters Bo. 2.15 
No. 10 10.75 
Calif., R.A., Fey., No. 24 
Choice 4.50 
N.W.R.A., Fey., Now 5.15 
Choice No. owed 


COCKTAIL 
Calif., Fey., 8 02. 


No. 1 2.27 
No. 2% 3.70-8.75 
No. 10 18.40 
Choice, No. 1 2.95 
No. 2% 3.50-8,60 
No. 10 12.90-13.10 
PEACHES 
Fey., No. 2% 3.10 
8 oz. 1.15 
No. 1 1.85-1,90 
10.25-10.50 
Choice, No. 2%, 2. 80-285 
8 oz. 1.10 
No. 1 1.70-1.75 
No. 10 9 .65-9.75 
Std., No. 2% 2.60-2.65 
No. 1 1.60-1.62%4 
No. 10 8.80-9.00 
80, Water 7.35 
PEARS 
N.W. Fcy., Bart., No. 1........ 2.70-2,80 
No. 2% J 
No. 2% 3.95 
No. 10 13.00-13.50 
PINEAPPLE 
Hawaiian, Fey., Sl., No. 2.80 
No. 2% 3.20 
No. 10 12.40 
Crushed, No. 2 ....... 2.40 
No. 2% 2.85-2.90 
No. 10 10.75 
Chrofee, NO. 2.65 
No. 2% 3.00 
No. 10 11.80 
Std., Half Slices, No. 2.....ccssss0 2.40 
No. 2% 2.15 
Broken Slices, No. 10 10.60 
JUICES 
CITRUS, BLENDED 
Withdrawn 
GRAPEFRUIT 
46 oz, 1.80-1.90 
ORANGE 
Withdrawn 
PINEAPPLE 
Hawaiian, Fey., No. 1.02% 
46 02, 2.25 
No. 10 .... 5.00 
TOMATO 
46 oz. 2.45-2.60 
46 oz. 12,252.50 
46 oz. 2.50-2.70 
No. 10 5.00 
46 oz. 2.35-2.50 
4,604.75 
FISH 
OYSTERS 


Gulf, 436 02. 
SALMON—PEeEr Case 


Alaska, Red, No. 1 T 


5 
Med., Red, No. 25.00 
Pink, Tall, 

Chane, Tem. Me. 1600-17.00 

9.00-9.50 


14's 

SARDINES—Per Case 

Maine, Oil 0.50 
Cal. 1-lb. Ovals with 


Tomato Sauce 7.00-7.25 
TUNA—PER CAsE 

Fey.. White Meat, 14's... 13.00 
Chunks & Flakes ...... 
Fey., Light Meat, 14’s...... 12.00-12.50 
Std. 11.50 
Chunks & 10.50 
Grated 00 
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CALENDAR OF EVENTS 


NOVEMBER 5, 1951—Annual Meet- 
ing, Texas Canners Association, Casa de 
Palmas Hotel, McAllen, Tex. 


NOVEMBER 5-6, 1951—50th Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Hotel Ft. Des Moines, Des 
Moines, Iowa. 


NOVEMBER 9, 1951 — Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 12-13, 1951 — Annual 
Meeting, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 12-14, 1951— Annual 
Meeting, Grocery Manufacturers of 
America, New York, N. Y. 


NOVEMBER 14, 1951— 4th Annual 
Food Processing Conference, Geneva Ex- 
periment Station, Geneva, N. Y. 


NOVEMBER 15-16, 1951 — Annual 
Meeting & Conference, Association of 
Food Industry Sanitarians, Wilton Hotel, 
Long Beach, Calif. 


NOVEMBER 15-16, 1951 — Annual 
Meeting, Indiana Canners Association, 
French Lick Springs Hotel, French Lick 
Springs, Ind. 


NOVEMBER 19-20, 1951—37th An- 
nual Convention, Pennsylvania Canners 
Association, Penn Harris Hotel, Harris- 
burg, Pa. 


NOVEMBER 26-27, 1951—Fall Meet- 
ing, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


NOVEMBER 29-30, 1951 — Annual 
Convention, Tri-State Packers Associa- 
tion, Benjamin Franklin Hotel, Phila- 
delphia, Pa. 


DECEMBER 4, 1951—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine. 


sors Fieldmen’s 


DECEMBER 5, 1951—Annual Meeting, 
Minnesota Canners Association, Hotel St. 
Paul, St. Paul, Minn. 


DECEMBER 6-7, 1951—66th Annual 
Convention, Association of New York 
State Canners, Hotel Statler, Buffalo, 
New York. 


DECEMBER 6-7, 1951—Annual Meet- 
ing, Georgia Canners Association, Hotel 
DeSoto, Savannah, Ga. 


DECEMBER 11-12, 1951 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 


JANUARY 3-4, 1952—Cutting & Tech- 
nical Sessions, Northwest Canners Asso- 
ciation, Multnomah Hotel, Portland, Ore. 


JANUARY 7-9, 1952—Annual Proces- 
Conference, Kellogg 
Hotel, East Lansing, Mich. 


JANUARY 10-11, 1952—Annual Fruit 
and Vegetable Sample Cutting, Canners 
League of California, Hotel Fairmont, 
San Francisco, Calif. 


JANUARY 16-18, 1952—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Chateau Frontenac, Quebec, 
P. Q., Canada. 


JANUARY 17-18, 1952—Winter Meet- 
ing, National Pickle Packers Association, 
Roosevelt Hotel, New York, N. Y. 


JANUARY 19-23, 1952—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 19-23, 1952—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 19-28, 1952—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Atlantic City, N. J. 


JANUARY 21-22, 1952—Annual Con- 
vention, National Preservers Association, 
Marlborough - Blenheim Hotel, Atlantic 
City, N. J. 


JANUARY 26-30, 1952 — Annual 
Meeting, Cooperative Food Distributors 
of America, LaSalle Hotel, Chicago, Ill. 


JANUARY 26-30, 1952—Annual Meet- 
ing, National Retailer-Owned Grocers, 
LaSalle Hotel, Chicago, Ill. 


JANUARY 28-30, 1952—9th Annual 
Meeting, Food Brokers Association of 
Canada, General Brock Hotel, Niagara 
Falls, Ont., Canada. 


FEBRUARY 4-15, 1952—31st Annual | 
Canners & Freezers School, Food Tech- 
nology Department, Oregon State Col- 
lege, Corvallis, Ore. 


FEBRUARY 5-6, 1952— 5th Annual 
Canners & Fieldmen’s Short Course, 
Minnesota Canners Association, Radis- 
son Hotel, Minneapolis, Minn. 


FEBRUARY 14-15, 1952— 44th An- 
nual Convention, Ozark Canners Asso- 
ciation, Colonia] Hotel, Springfield, Mo. 


FEBRUARY 19-21, 1952 — Technical 
Pickle School, Michigan State College, 
Kellogg Continuing Education Bldg., 
East Lansing, Mich. 


FEBRUARY 19-20, 1952 — Annual 
Iowa-Nebraska Canners Conference, Me- 
morial Union, Iowa State College, Ames, 
Iowa. 


MARCH 3-7, 1952—Annual Conven- 
tion, National Association of Frozen 
Food Packers, Hotel Stevens, Chicago, Il. 


MARCH 6-7, 1952—40th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 13-14, 1952— Annual Meet- 
ing, Northwest Canners Association, 
Gearhart Hotel, Gearhart, Ore. 


MARCH 17-18, 1952—Annual Direc- 
tors Meeting, Canners League of Califor- 
nia, Santa Barbara Biltmore, Santa Bar- 
bara, Calif. 


MARCH 19-21, 1952—Spring Meeting 
& Canners School, Tri-State Packers 
Association, Lord Baltimore Hotel, Bal- 
timore, Md. 


, INCORPORATED 


FOOD PROCESSING MACHINERY 
713-729 EAST LOMBARD STREET ~— BALTIMORE 2, MD. 
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There is many a firm that can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—straight reading, no display—one to three times 
per line 50c, four or more times per line 40c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full line. 
Use a box number instead of your name if you like. Forms close 
Wednesday noon. The Canning Trade, 20 S. Gay Street, Balti- 
more 2, Md. 


WANTED and FOR SALE 


WANTED—MACHINERY 


WANTED—12’ Blancher; #50 Pulper; #10 S/S Filler; Adj, 
Can Labeler; 2-tier Caser; Model F Bean Snipper; 5 - 40x72” 
Retorts; and several S/S Kettles and Tanks from 100 to 50 
gallons. Adv. 5181, The Canning Trade. 


WANTED—To buy good Blancher, must be in top operating 
condition. Give best price, description and location. Adv. 51100, 
The Canning Trade. 


WANTED—1 set 5 ton Wagon Scale in working order. Ady. 
51103, The Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Texas. 


We manufacture complete lines of food processing machinery 
for canned, frozen and fresh packed products. Write us regard- 
ing your requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


RUSSELL’S LINE OF MODERN EQUIPMENT — Check 
with us for continuous pressure, non-pressure Cookers or Re- 
torts. High speed Basket Dumpers, Unscramblers, Case Pack- 
ers, Top and Bottom Gluers. Also complete tomato, peach, 
pimiento, pea, potato and citrus factories, either part or turnkey 
jobs, including plant layout and engineering. Dixie Way Ma- 
chine Co., Lakeland, Fla. 


FOR SALE—1 Standard-Knapp #2 Model E‘ Caser; 2 Lee 
400 gal. S/S Kettles, 100# jkt. pressure; 1 Lee 150 gal. agit. 
jkt. S/S Kettle, 100# jkt. pressure; 29 S/S Clad, jkt., open 
Kettles, 30, 40, 60, 75 and 80 gal. capacities, 40# jkt. pressure; 
8 Standard-Knapp, Ceco & ABC Gluer-Sealers, Compression 
units; 6 Double Spiral Ribbon Mixers, 400, 600, 1200 & 1800# 
capacities; 1 Munson Rotary Dry Batch Mixer, 2000# capacity; 
1 Huntley Blancher, 8’ long x 4’ dia.; 1 #50 S/S Pulper; 6 - 40 
x 72” Vertical Pressure Retorts; 29 - 200 gal. unused Aluminum 
Storage Tanks. Only a partial listing. Send your inquiries to: 
Consolidated Products Co., 18-20 Park Row, New York 38, N. Y. 
3Arclay 7-0600. 


FOR SALE—Liquidating equipment from soup canning and 
dog food plants. 5 Vertical Retorts 42” x 72”; 3 Open Kettles; 
45 Perforated Baskets 36” x 20”; Tri-Clover #2EBH Trialloy 
Sanitary Pump with motor; 80 gal. Stainless Clad Jacketed 
Kettle; MRM Semi-Automatic Vacuum Filler; 3-300 gal. Stain- 
less Steel Tanks with coils and covers; 2-75 gal. Cast Iron 
Jacketed Kettles; Burt Wrap Around Can Labeler; J. H. Day 
1% bbl. Dough Mixer. Also large stock Stainless Steel Tanks, 
15 gal. to 5700 gal.; Stainless Steel and Stainless Clad Steam 
Jacketed Kettles 10, 40, 60, 80, 100, 150, 200, 500 gal. Perry 
Equipment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


FOR SALE--Peciless 12-valve Syruper with change parts 
for #2 and #300 cans. This equipment purchased new in 1947. 
Has never been uncrated. Adv. 51107, The Canning Trade. 


FOR SALE—16 ft. Robins Pea and Bean Blancher. 
new. Adv. 51109, The Canning Trade. 


Good as 


FOR SALE—New Factory, Concrete Block construction in 
S. W. Georgia. 50 x 100 ft. main building with 18 ft. receiving 
shed, 50x 50 ft. 2nd story can loft;4 Retorts; complete Cut Green 
Bean Line; 1 #2 and 1 #10 line; Hand Packing Troughs. Can 
be bought at cost, pre-Korean prices. Satisfactory terms can 
be arranged. Adv. 5194, The Canning Trade. 


FOR SALE—Food Processing Cannery, located in Cedarville, 
N. J. Covers 4 acres of land, additional 30 acres farm land. 
16 buildings fully equipped with new machinery to pack toma- 
toes, tomato products, dried beans, snap beans. Opposite auction 
block, on highway; private 7 car railroad siding. 20 Bungalows 
for use of help. Reasonable price. Inquire: John Minervini, 
406 Jefferson St. Hoboken, N. J. or phone Hoboken 3-4078. 


FOR SALE—Food Plant, modern equipment, for all fruit 
juices, puree and pulp, 5 gal. cans, bulk, glass. Additional 
small investment required for frozen fruit. Located heart fruit 
area Western New York State. Plenty room for expansion, low 
rates, water, power, taxes. Plenty low cost experienced help 
available. Ideal set-up for preserver or others desiring decen- 
tralizing operations and securing raw materials lowest possible 
cost. Present management would continue if desired. Owner 
has other interests. Extremely low investment, approximately 
$20,000.00 including all land, building, equipment. Terms cor- 
sidered; act quick. Adv. 5196, The Canning Trade. 


HELP WANTED 


WANTED—Skilled Mechanic who can build and rebuild can- 


ning lines and adjust labeling machines. Permanent position. 
Give full history and salary required in your letter. We do not 
care how old you are if you can do the job. Why not live in 
sunny Southern California. We have been in business here for 
30 — Oriental Foods, Inc., 4100 S. Broadway, Los Angeles 
37, Calif. 


WANTED—Chief Mechanic. Modern Virginia canning plant 
has opening for Chief Mechanic. Must be thoroughly experi 
enced in repairing and caring for canning equipment. Must be 
experienced in organizing and supervising assistants. Answe! 
at once giving age, experience, and references. Replies will be 
kept confidential. Adv. 51108, The Canning Trade. 

WANTED—Anbitious man between age 25 and 35 to assist 
in managing tomato canning plants. If married and wife desires 
work have openings in office and plant. Qualifications: Several 
years experience in canning tomatoes, and good references from 
past connections. Strictly sober habits. Adv. 51110, The Cat 
ning Trade. 
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SITUATIONS WANTED 
~ POSITION WANTED—Plant or Production Manager wishes 


| change. Competent processor canned and frozen. Also new 
products. Fully acquainted government regulations. Sales ex-. 
perience. If you wish to improve plant conditions, quality and 


sales, this can be a mutually agreeable connection. Adv. 5197, 
The Canning Trade. 


POSITION WANTED—Plant Manager, 20 years experience 
in Plant Lay-out, Purchasing, Manufacturing, Costs, Quality 
Control, of Jams, Jellies, Sauces, Mayonnaise, Syrups, Fountain 
and Bakers Supplies, Extracts, Canned Fruits, Vegetables, 
Meats, Poultry, Soups, etc. Prefer West Coast. Adv. 51105, 
The Canning Trade. 


POSITION WANTED—By experienced Field Man. Ten 
years experience tomatoes, peas, sweet corn, string beans, pep- 
pers, asparagus. Also experienced seed operations. College 
degree in agriculture. Adv. 51106, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers 
of all makes. Instruments are reconditioned like new. Satis- 
faction guaranteed. For economical savings ship your Ther- 
mometers to: Nurnberg Thermometer Co., 124 Livingston St., 
Brooklyn, N. Y. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


A LOST BALL 


Tommy went home one day with a nice new golf ball. 
, “Look at the lost ball I found on the links, father,” 
e said. 

“But you are sure, Tommy,” said Mr. Traddles, 
“that it was a lost ball really?” 

“Oh, yes,” said the boy. “I saw the man and his 
caddy looking for it.” 


Old Lady: Here’s a penny, my poor man. Tell me, 
how did you become so destitute? 
Panhandler: I was like you, ma’am—always giving 


away vast sums to the poor and needy. 


Ned: I’ll bet you felt pretty small when your wife 
locked vou out at four A.M. 


Ted. Sure, small enough to squeeze in the cellar 
Window. 


Diner: What is this, waiter? 

Waiter: Filet of sole, sir. 

Diner: Send it back to the kitchen and ask them to 
remove the rubber heels. 


THE CANNING TRADE November 5, 1951 


Attention Tomato Canners: 
WHAT'S YOUR PROBLEM? 


Quality need improving? Too high labor costs? 
city out of your production line? 


No matter what your particular production problem may be, there’s a Langsenkamp 
unit built especially to help you. Langsenkamp units are in use all over the country, 
giving hundreds of canners the many competitive advantages of higher quality, greater 
yield, lower production costs. 

Consult your Langsenkamp catalog, or, contact the Langsenkamp representative in 


227-235 East South Street, INDIANAPOLIS 25, INDIANA 


Want greater capa- 


Whatever your needs state them 
in the WANTED and FOR SALE 
pages of THE CANNING TRADE 


QUICK RESULTS e SMALL COST 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 
HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CONSISTOMETERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER MD 
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FLEXIBLE ADJUSTABLE 


PORTABLE POT LEP 
CONVEYORS 


Here is the answer to those ever changing conveyor 
problems . . . designed for constantly changing 
production problems. Extend your conveyor lines where it has never been 
possible nor practical before, to truck platforms, shipping rooms, car-load- 
ing, warehouses, etc. Flexible to any degree curve or combinatian of 
curves ... corners unlimited. 


GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co.INC. 
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WHERE TO BUY 


—the Machinery and Supplies you need and the leading houses 
that supply them. Consult the advertisements for details. 


BASKETS (Wood) Picking 


Planters Manufacturing Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOXES, Corrugated or Solid Fibre 


Eastern Box Company, Baltimore, Md. 
Robert Gair Co., Inc., New York, N. Y. 


CANNERY SUPPLIES 


Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery & Chemical Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CANNERS MACHINERY AND EQUIPMENT 


Berlin-Chapman Co., Berlin, Wis. 

Burt Machine Co., Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery & Chemical Corp., Hoopeston, III. 
Frank Hamachek Machine Co.; Kewaunee, Wis. 
Huntley Manufacturing Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

Renneburg & Sons Co., Edw., Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 

United Company, Westminster, Md. 

Urschel Laboratories, Valpariaso, Ind. 


CANS 

American Can Company, New York City 
Continental Can Co., New York City 
Crown Can Company, Philadelphia, Pa. 
National Can Corporation, New York City 
GLASS CONTAINERS 
Owens-Illinois Glass Co., Toledo, Ohio 
HARVESTING EQUIPMENT 
H. D. Hume Co., Mendota, III. 
Food Machinery & Chemical Corp., Hoopeston, I]. 


INSURANCE 


Canner’s Exchange, Lansing B. Warner, Inc., Chicago, III. 
Manufacturers & Merchants Indemnity Co., Cincinnati, Ohio 


INSECTICIDES AND FUNGICIDES 
Niagara Chemical Division, FMC, Middleport, N. Y. 
U. S. Rubber Co., Naugatuck, Conn. 


LABELS 
Gamse Lithographing Co., Baltimore, Md. 
Hammer Lithograph Corp., Rochester, N. Y. 


Muirson Label Co., Meriden, Conn. - Peoria, Ill.- San Jose, Cal. 


Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Lithograph Corp., Rochester, N. Y. 


MANUFACTURING CHEMISTS 
Chas. Pfizer & Co., Inc., New York, N. Y. 
SALT 
Diamond Crystal Salt Co., St. Claire, Mich. 
SEASONINGS 
Griffith Laboratories, Inc., The, Chicago, III. 


SEED 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis, Mo. 
Ferry-Morse Seed Co., Detroit, Mich. 
Michael Leonard Co., Chicago—Sioux City 
Northrup, King & Co., Minneapolis, Minn. 


SUGAR 


Corn Products Sales Co., New York City 
Sugar Information, Inc., New York 5, N. Y. 


WAREHOUSING 
Terminal Warehouse Co., Baltimore, Md. 
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ATTRACTIVELY DESIGNED 
Tt 


this MODERN 
MERCURY. . . 


» makes the 
most of - 


INCREASED 
CAPACITY! 


BURT MODEL PCD CASE PACKER 


PACKS TWO LAYERS WITH EACH STROKE 
AUTOMATIC CASE DUMPING 
EASIEST CAN HANDLING METHOD AVAILABLE 
VARIABLE SPEED ARRANGER 

BALANCE BEAM CONTROLS 

DURABLE OVERALL COMPACTNESS 


BURT MACHINE COMPANY 
401 E. Oliver Street Baltimore 2, Md. 


PACKERS - LABELERS 


BEATS FLEETING TIME! 
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The process of 
by Charles 


yy Goodyear, 
which resulted 
fal in the first 
commercially 


‘4 usable rubber. 


Alberger System 
of processing 
quality salt 

for industry, by 
J. L. Alberger, 
developed for 
Diamond Crystal 


For over 50 years, Diamond Crystal Alberger Process 
Salt has been famous for its true salty flavor and 
better seasoning quality. 

The exclusive Alberger System produces salt with 
a consistent purity of 99.95%-—a salt that surpasses 
every requirement of the U. S. Pharmacopoeia. In 
addition, the Alberger Process makes available care- 
fully screened salts of uniform bulk to industrial users 
of salt who require a definite grain size. 

That’s why thousands of food manufacturers who 
demand dependable salt of uniform purity, bulk and 
quality use this salt exclusively. 

If you have any questions about which grain size 
or grade to use for best results, get expert advice by 
writing to our Technical Director. 


DIAMOND CRYSTAL 
ALBERGER PROCESS SALT 


Diamond Crystal-Colonial Salt Division, General Foods 
Corporation, St. Clair, Michigan - Akron, Ohio 
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“But, of course, my dear, 


we'll travel 


The way to treat 
your products right is to ship 
them in Continental cans. 
They’re first class containers 


or first class products. 


What’s more these sturdy cans are backed by the very best 
in service. Thirty-six strategically located manufacturing 
plants assure you of steady, on-time deliveries. 
A top-notch laboratory, field research offices and an 


unrivaled cannery equipment department are ready to go to work for you. 


Why not talk over your packing problems with one 


of our representatives? Call on Continental today. 
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CONTINENTAL CAN COMPANY 


CONTINENTAL CAN BUILDING 
100 East 42nd St. * New York 17, N. Y. ; ed 


Eastern Division: 100 E. 42nd St., New York 17 * Central Division: 135 So. La Salle St., Chicago 3 * Pacific Division: Russ Building, San Francisco 4 


You cant beat Continent 


THE CANNING TRADE - November /2, 195! 
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